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FY2023 Q2 Business Results - Topics

* Q2revenue came to JPY441.2 B (YoY +11.9%), and adjusted EBITDA to JPY103.3 B (YoY+28.1%).

« Both set new records for highest Q2 revenue and income.

Consolidated
Results

4
Media Business: A gradual recovery of advertising business led to increases in revenue and income.
The growth rate of account ads increased by over 20% following a pricing revision.

Commerce Business: Improved e-commerce transaction value resulted in increased revenue and
income. Shopping continues to show signs of improvement, while travel recorded double-digit growth.

Strategic Business: Adjusted EBITDA achieved profitability for the first time as a result of a strategy of
selection and concentration.

Account linkage began in October. LYP Premium will be utilized to promote cross-use of services
from its release in November.

Aiming for further growth with the renewal of the LINE app.
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Entire Group

Entire Group — Performance

 Revenue rose as aresult of the consolidation of PayPay, while cost optimization and a selective focus on key
business areas led to an increase of over 25% in adjusted EBITDA.

Revenue/YoY Growth Rate

(JPY B)
0
+10.9% +10.205 T11.9%
0 Growth
+4.4% +6.5% Rate
453.6
394.3
Revenue
Q222 Q322 Q422 Q123 Q223

Adjusted EBITDA/YoY Growth Rate Adjusted EBITDA Margin

(JPY B)

Absence of gains on
sales of YIFX! In
previous fiscal year

+55.0%
+28.1%

+15.6%

| Growth
-20.0% Rate +23.4%
4.5% +23.2%
035 99.9 103.3 +20.5% +20.6%
80.6
71.8
Adjusted
EBITDA +16.6%
Q222 Q322 Q422 Q123 Q223 Q2'22 Q322 Q4'22 Q1'23 Q2'23



Entire Group

Factors Behind Change in Adjusted EBITDA

In addition to a recovery trend in LY Corporation’s gross profit, efforts to reduce fixed costs proceeded better than

planned.
Factors Behind Change in Adjusted EBITDA
(JPY B)
Listed PayPay
subsidiaries? (consolidated)?
+16.9 +0.2 -0 103.3
80.6 +5.5
' Improved
Improved SG&A

a M wn e

gross profit

Improvements in FY2023 Q2 (SG&A/Adjusted EBITDA)

(JPY)

Reduction of business
commissions?

+3.0B

(Excluding listed subsidiaries, PayPay (consolidated))

Increased sales promotion
cost efficiency*

+6.8 B

(Excluding listed subsidiaries, PayPay (consolidated))

Selective focus on key
business areas®

+5.7 B

Includes PayPay Corporation and PayPay Card Corporation. Figures are shown after the elimination of internal transactions between the two companies and have been independently calculated following relevant IFRS adjustments.

FY2022 Q2 FY2023 Q2
Excluding ZOZO, Inc., ASKUL Corporation, ValueCommerce Co., Ltd., and PayPay Corporation (consolidated).
Z0Z0, Inc., ASKUL Corporation, and ValueCommerce Co., Ltd.

Amount of improvement according to financial accounting-based SG&A.
Amount of improvement according to financial accounting-based EBITDA.



Factors Behind Change in Operating Income

« Although Other (including one-time valuation gain that materialized last year) decreased, operating income rose by 14%.

JPY B

(JPY B) | (JPYB) FY2022  FY2023
Growth in Q2 02 YoY
adjusted Increase in Loss on

Increase in

EBITDA! depreciation? Increasein retirement stock Adjusted EBITDAL 806 103.3 1226
PPA of fixed  |mpairment compensation
+22.6 -7.0 amortization  gssets losses expenses Other ,
Depreciation 27.1 34.1 +7.0
- +14.09
1.4 08 0 0.3 . (YoY+14.0%)
56.7 PPA amortization 7.9 9.4 +1.4
49.7
Loss on
retirement of 0.4 1.2 +0.8
< > fixed assets
: EBITDA Impairment losses -0 0 +0
adjustment items
Stock compensation
4.2 4.5 +0.3
expenses
Other -8.8 -2.8 +5.9
FY2.022 Q2 FY2_023 Q2 Operating income 49.7 56.7 +6.9
Operating Income Operating Income

1. Adjusted EBITDA: Operating income + depreciation & amortization = EBITDA adjustment items. EBITDA adjustment items: Gains/losses on non-recurring and non-cash transactions within operating revenue and expenses (loss on retirement of
fixed assets, impairment losses, stock compensation expenses, gains/losses on step acquisition, other transactions with undetermined cash outflows (one-time provisions, etc.), etc.). Also, gains/losses on sales of shares held by certain funds.
Definitions changed from FY2022 Q3. Added certain rents to depreciation and amortization, and gains/losses on sales of shares held by certain funds to EBITDA adjustment items.

2. Depreciation & amortization: Depreciation, depreciation of right-of-use assets, certain rents.



Entire Group

Factors Behind Change in Adjusted Net Income

 Approximately 6.1x increase as aresult of the recognition of the tax effect of the merger.

JPY B
OPYE) (JPY'B) FY2022  FY2023
EBITDA Q2 Q2
adjustment
Decrease in items? (YoY+512.1%) Operating income 49.7 56.7 +6.9
income tax +7.2 57.2
expense — ] Other non-operating income 5.3 1.7 35
+33.9 -0.6 -
Tax Other non-operating expenses 3.0 5.2 +2.2
-0.3 equivalent ) . .
Increase in amount Qam on change in equity 1.1 0.1 -1.0
. interest
non-controlling
nterests Equity in losses of associates
Improvgmgnt quity -10.7 -3.0 +7.6
in equity in and joint ventures
Increase in losses of
operating Other non- associates and Income tax expense 233  -105  -33.9
income : joint ventures
operating Non-controlling interests 3.9 4.3 +0.3
+6.9 expenses +7.6
— i, Net income attributable to
22 | o 150 564  +41.3
9.3 — owners of the parent
-3.5 —
Other non- -1.0 EBITDA adjustment items! -4.2 3.0 +7.2
operating income Gain on change
in equity interest Tax equivalent amount 15 2.2 +0.6
FYa022 Q2 Fr2023 Q2 Adjusted net income 9.3 57.2 +47.8

Adjusted Net Income

Adjusted Net Income

1. EBITDA adjustment items: Gains/losses on non-recurring and non-cash transactions within operating revenue and expenses (loss on retirement of fixed assets, impairment losses, stock compensation expenses, gains/losses on step acquisition,
other transactions with undetermined cash outflows (one-time provisions, etc.), etc.). Also, gains/losses on sales of shares held by certain funds.



Entire Group

Although the rate of progress for adjusted EBITDA for the entire Group remains at 55%, guidance still holds.
Following the merger, we plan to review cost allocation for the entire Group from FY2023 Q3.

Entire Group

Media

Commerce

Strategic

Others/Adjustments

Revenue

Adjusted EBITDA

Advertising revenuel

Adjusted EBITDA

Revenue

Adjusted EBITDA

Adjusted EBITDA

Adjusted EBITDA

FY2023 Consolidated Full-Year Guidance

FY2022

Results

Approx. JPY1.67 T

JPY332.6 B

JPY542.4B

JPY258.0 B

JPY836.4 B

JPY154.1B

Negative JPY46.1 B

Negative JPY33.3 B

FY2023
Guidance

Approx. JPY1.90 T

JPY356.0 to 366.0 B

JPY265.0 B

JPY172.0B

Negative JPY25.5 B

Negative JPY51.5B

Approx. +14%

Approx. +10%

Low single digit %

+2.7 %

Mid to high single digit %

+11.6 %

1. Media Business revenue minus “Others” in Media Business.

2. These figures are subject to change as they are illustrations of allocations based on unaudited figures.
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Media Business — Performance

 Performance of advertising business underwent a gradual recovery, leading to increases in both revenue and income.

Revenue/YoY Growth Rate?! Adjusted EBITDA/YoY Growth Rate?! Adjusted EBITDA Margin
(JPY B) (JPY B)
+4.5% +11.3%
Growth +5.4% Growth
Rate
+0.6% +0.0% +0.3% -4.3% Rate
-2.7%
- 0,
7.7% 68.3 67.2 40.7%
167.6 170.0 163.2 : 65.3
156.2 158.8 : £8.6 62.0
Revenue Adjusted
EBITDA
Q222 Q322 Q422 Q123 Q223 Q222 Q322 Q422 Q123 Q223 Q222 Q322 Q4'22 Q123 Q223

1. From FY2023 Q1, Yahoo Japan Corporation's data solution service and dely Inc.'s service were transferred from Others to Media Business. In addition, part of the expenses related to LINE Corporation and its subsidiaries, which were previously
allocated to Others and Adjustments, have been allocated to Media Business. The segment information for FY2022 has been revised as a result.

10



Entire Group — Total Advertising Revenue

 While the growth rate of search ads has slowed, display ads are on a gradual recovery trend.

Entire Group — Total Advertising Revenue?!

(JPY B)

151.5
145.1

(15.6)
(14.2)

80.2
76.8
20.8
47.4

Q2'22 Q322

Entire Group — Total Advertising Revenue YoY Growth Rate?

147.3
142.5 +19.2%
118) @”XBR  (Shopping-related Ads) +17.8%
+13.7%
69.8 Display Ads? +6.3%

+6.3%

+4.1% +1.4%

Account Ads
-1.0% -1.2% -2.0%
-6.2%
Search Ads
-11.2%
Q1'23 Q2'23 Q2'22 Q322 Q4'22

+18.8%

+5.2%

-8.7%

+22.9% Account Ads

+2.6%

Entire Group (excluding
Shopping-related Ads)

+1.6%
+1.5%

Q123 Q223

Search Ads
Entire Group

Display Ads

1. From FY2022 Q1, certain services of LINE Corporation, which had previously been recorded in Adjustments, have been transferred to each business segment. Consequently, the total advertising revenue of LINE Corporation has been retroactively

adjusted from FY2021 Q1.

2. Display advertising revenue includes the revenue of other LINE ads and Shopping-related ads. Shopping-related advertising revenue is classified under Commerce Business.




Search Ads

* While revenue decreased from less profitable ads on partners’ websites, revenue from ads on LY Corporation’s

websites increased following UI/UX improvements.

Search Advertising Revenue/YoY Growth Rate Factors Behind Change in Search Advertising Revenue

(JPY B)
Growth Rate

+10.6% of LY Corporation’s
Websites 47 4
52.2
47.4 48.3 49.1 48.2
9.7 Partners’ Websites
O 9.7 8.8
A5 LY Corporation’s
37.8 38.6 : 40.3 Websites
Q2'22 Q322 Q4'22 Q1'23 Q2'23 FY2022 Q2

LY Corporation’s
Websites

+4.0

Partners’
Websites

48.2

-3.2

FY2023 Q2

12



Account Ads

« A pricing revision undertaken in June of this year and improvements to features served to expedite growth.

No. of Paid LINE Official Accounts (Global/Japan)! Initiatives
(Thousands)
. . Operational Optimization with
356 Monetization Solutions P .p
Generative Al, etc.
315 . : :
» Exclusive content for friends » Generative Al suggests
277 who become subscribers. responses.
262 » Can offer paid subscriptions. * Lower operational costs for
245 LINE Official Account.
214 _
Membership Al Prompt Manager?
183
\ 23:40
X )(\//\’—“/“yj - < BrownResort QEN

136 139

128 / L5 BEBRBDETN?
la @ BEVWAbEBHNESEVE

 weuiins 7. BEBETEREST. 504
. e NTENET,
Japan O Brown Official ’
B HRRLCSTTN?

@ CHEAFEORERIZ1AETE
BTRBEWCLETERT,.

Q222 Q322 Q422 Q123 Q223 ¥ 800

1. Figures provided are the number of paid accounts as of the end of each quarter.
2. The content depicted in these images is under development and may be subject to changes in the future.



Commerce Business — Performance

 Improvements in e-commerce transaction value resulted in increased revenue and income.
Revenue/YoY Growth Rate?! Adjusted EBITDA/YoY Growth Rate?! Adjusted EBITDA Margin

(JPY B) (JPY B)
+6.9% +85.6%

+24.2%
Growth +7.1% 0 +16.9%

Rate +0.4% Growth
Rate
22.5%
205.9 o000 2068 208.9 °20.2%
46.5
42.3 42.1
38.2
36.0
Revenue Adjusted
EBITDA
Q222 Q322 Q422 Q123 Q223 Q222 Q322 Q422 Q123 Q223 Q2'22 Q322 Q4'22 Q1'23 Q2'23

1. From FY2023 Q1, part of the expenses related to LINE Corporation and its subsidiaries, which were previously allocated to Others and Adjustments, have been allocated to Commerce Business. The segment information for FY2022 has been
revised as a result.



Commerce Business

Business Overview (E-Commerce Transaction Value)

« E-commerce transaction value achieved positive YoY growth this quarter.

Group E-Commerce Transaction Value?

(JPY B)
1,118.2
1,026.2 87.8 0825 1,029.8
980.3 .
84.7 =N Overseas E-Commerce?®
47.3 75.1 76.6 o
. Domestic Digital
Content
160.0 Domestic
Services
734.0 Domestic
Merchandise?
Q2'22 Q322 Q4'22 Q1'23 Q223

1. Please refer to P.20 of the Appendix for a definition of “transaction value.”
2. From FY2023 Q1, the definition has been changed to include APMRO and FEED DENTAL in ASKUL'’s online BtoB business.
3. From FY2023 Q1, includes the transaction value of ZOZOFIT.

Group E-Commerce Transaction Value? - YoY Growth Rate

+13.5%

Q222

+0.4% Total
Domestic
-0.7% Merchandise
-7.8%
Q322 Q4'22 Q123 Q2'23

15



Commerce Business

Business Overview (Domestic E-Commerce Transaction Value)

 Shopping growth continues to improve while travel recorded double-digit growth.

Domestic Shopping Transaction Value?l
—YoY Growth Rate
Yahoo! JAPAN Shopping, LINE GIFT, ZOZOTOWN, LOHACO, etc.

(JPY B)
+8.8%
-1.4% -5.5%
-8.0% 970
-13.3% Growth
471.2 Rate
421.2
398.2
3911 3780
Transaction
Value

Q222 Q322 Q422 Q123 Q223

1. Please refer to P.20 of the Appendix for a definition of “transaction value.”

2. YAHUOKU! has been renamed as Yahoo! JAPAN Auction on November 1, 2023.

Domestic Reuse Transaction Value!

—YoY Growth Rate

YAHUOKU!,? PayPay Flea Market,3 ZOZOUSED

(JPY B)

0
t8.7% +8.0% L5200 +3.1% +0.5%

o

261.1

2453 248.3 239.9

238.7

Q222 Q322 Q422 Q123 Q223

3. PayPay Flea Market has been renamed as Yahoo! JAPAN Flea Market on November 1, 2023.

Growth
Rate

Transaction
Value

Domestic Services Transaction Valuel

—YoY Growth Rate
Ikyu.com, Yahoo! JAPAN Travel, Yahoo! JAPAN Loco, Demae-can, etc.

(JPY B)

+41.1% 134 8%

+20.7% +8.8% +9.4%
Growth

Rate
176.5 175.0

160.0

145.7 1428

Transaction
Value

Q222 Q322 Q422 Q123 Q223

16



Synergy with ZOZO and ASKUL

« LY Corporation’s strengths, particularly user base and technical capabilities, contributed to ZOZO and ASKUL’s growth.

Z0ZO0O - Expanding Customer Base ASKUL — BtoC Achieved Profitability Contribution to LY Corporation’s Ecosystem
(JPY B)
9.2% iEe Avg. Number of Orders in a Month

8.6%

ASKUL - BtoC Operating Income (Compared with Those Using Yahoo! JAPAN Shopping Only)

Dec 2019 ZOZOTOWN
Yahoo! JAPAN (JPY B)
Store % 0.3 _
— Yahoo! JAPAN Shopping +
ZOZOTOWN Yahoo! JAPAN Store users
544.3
1.8% 435 -8 ZOZOTOWN 3 O
' : 2.4 1
419.4 Yahoo! JAPAN A PProx. 9.UxX
28.1 Store
345.0 -4.1 Jun 21
323.8 6:1 L
6.2 Yahoo! JAPAN Shopping +
494.4 Transaction value '
o1 465.0 of ZOZOTOWN FY2020 FY2021 FY2022 FY2023 LOHACO Yahoo! JAPAN Store users
3238 338.8 ' Main Store etc.
A 4.0x:
pprox. 4.0x
« Supporting projects toward integrating the
FY2018 FY2019 FY2020 FY2021 FY2022 websites of ASKUL and SOLOEL ARENA.

1. The average number of orders placed on Yahoo! JAPAN Shopping was compared with the combined number of orders made by users on (i) Yahoo! JAPAN Shopping and ZOZOTOWN Yahoo! JAPAN Store, and on (ii) Yahoo! JAPAN Shopping and
LOHACO Yahoo! JAPAN Store in FY2022. 17



Strategic Business

Strategic Business — Performance

« Achieved profitability for the first time as a result of selectively focusing on key business areas.

Revenue/YoY Growth Rate?

(JPY B)

+144.4%
+129.0% +110.6%

Growth
+115.9% Rate
69.5
+14.7% 651 63.4 65.4
33.0 Revenue

Q222 Q322 Q422 Q123 Q223

Adjusted EBITDA?

(JPY B)

2.7

-6.5

-22.3

Q222 Q322 Q422 Q123

Adjusted EBITDA Margin

1.0%

-35.2%

Q222 Q322 Q422 Q123 Q223

1. Includes PayPay Corporation and PayPay Card Corporation. Figures are shown after the elimination of internal transactions between the two companies and have been independently calculated following relevant IFRS adjustments.
2. From FY2023 Q1, part of the expenses related to LINE Corporation and its subsidiaries, which were previously allocated under Others and Adjustments, have been allocated to Strategic Business. The segment information for FY2022 has been

revised as a result.

18



PayPay Business Overview 12) PayPay

« Consolidated revenue and EBITDA continued to grow, although QoQ growth of consolidated GMV remained flat.

No. of Registered Users GMV (Consolidated) 12 Revenue (Consolidated)?3 EBITDA (Consolidated)*
(Mil) JPY T) (JPY B) (JPY B)
2.3
5664 58.37 59.95 . . 3.0 3.0 s 51.4 .
54.00 ' ' 46.8 461 '
51.21
2.4 40.5
-1.5
-2.0
YoY +17.1% YoY +25.1% YoY +26.8%
-5.8
Q2'22 Q322 Q422 Q1'23 Q2'23 Q2'22 Q322 Q422 Q1'23 Q2'23 Q2'22 Q322 Q4'22 Q1'23 Q2'23 Q2'22 Q322 Q4'22 Q123 Q2'23

The use of the “Send/Receive” function of “PayPay Balance” between users is not included. From FY2021 Q4 onward, payments via Alipay and LINE Pay, etc. are included. Payments through “Credit (formerly known as Atobarai)” launched in
February 2022 are included.

2. Figures are rounded down to the nearest billion yen and then rounded off to the nearest JPY100 billion.

. PayPay Corporation’s consolidated revenue. Consolidated the financial statements of PayPay Card Corporation from the beginning of FY2021 due to the application of pooling of interest method. Figures are shown after the elimination of internal
transactions between the two companies. These figures have not been audited.

. PayPay Corporation’s consolidated EBITDA. Calculated by adding depreciation and amortization to operating income. Consolidated financial statements of PayPay Card Corporation from the beginning of FY2021 due to the application of pooling

of interest method. Figures are shown after the elimination of internal transactions between the two companies. These figures have not been audited. 19



Strategic Business

PayPay Card — Major KPIs

« Synergy with PayPay contributed to a 30% growth in transaction volume.

Active Cardholders

(Mil)
10.73
10.42
10.04

9.58
9.05

YoY +18.6%
Q222 Q322 Q422 Q123 Q223

1. Payments through “Credit (formerly known as Atobarai)” launched in February 2022 are included.

(JPY B)

842.7

Transaction Volumel

1,079.2

976.4 971.9

YoY +31.8%

Q222

Q322 Q422 Q123

1,111.0

Q223

(JPY B)

202.9

Revolving Balance

294.2

259.8

230.0

317.3

YoY +56.4%

Q222

Q322 Q422 Q123

Q223

20



Strategic Business

PayPay Bank — Major KPIs

« Steady business expansion has brought about double-digit growth for each KPI.

Revenue

(JPY B)
10.9
103 102 102

9.3

YoY +17.5%

Q222 Q322 Q4'22 Q1'23 Q223

No. of Accounts

(Mil)

7.37
7.18
6.96

6.68
6.42

YoY +14.8%

Q222 Q322 Q4'22 Q123 Q223

Deposit Balance

(JPY B)

1.666.9 1,688.8 1,693.3

1,585.2
1,517.9

YoY +11.6%

Q222 Q322 Q4'22 Q1'23 Q223

Loan Balance

(JPY B)
649.5

624.4 613.2

5039 ©11.8

YoY +28.9%

Q222 Q322 Q4'22 Q1'23 Q223

21
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Future Initiatives

@ Cross-Use @ Search © Commerce @ Fintech

Generative Al

72 PayPay

YaHOO!

JAPAN

LINE (L)
[ e Media/Search ]

Communication, Content 1 Database ﬂ Payment & coupnns,
store info

user experience h
Commerce ] [Entertainment] [ Local ]

If Bargains/convenience/new discoveries fl
Account linkage/LYP Premium membership

‘ ‘ Data/ad impact ‘ ‘
[ Ads/Sales promotion

LINE
Messenger

Point rewards

Daily benefits

Account linkage, integration of point programs,

° payment/remittance services
Communication, Growing financial services

Contribution to . . .
Group financial services

V.
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1. Future Cross-Use Concept

* Further reinforcing linkage among LINE, Yahoo! JAPAN, and PayPay, while promoting cross-use.

No. of monthly users

Approx. 96.00 milt

No. of monthly users No. of registered users
Y7 D
* Approx. 54.00 mil D Approx. 60.00 mil2

Account Linkage LYP Premium LINE Renewal

1. As of September 30, 2023
2. As of October 4, 2023



1. Measures to Promote Cross-Use — Account Linkage

Overview of Account Linkage

0 w

Account linkage
from Oct 2023

D)

Account linkage
FY2024 (scheduled)

54.00 milt

-

Promoting use

Linkage between LINE and Yahoo! JAPAN accounts has begun, and the number of links is steadily growing.

Results/Effects

Results to Date

(As of November 6, 2023)

No. of LINE and Yahoo! JAPAN
account links: 19.48 mil3

of PayPay

96.00 mil*

PayPay payments/
transfers
via LINE app

60.00 mil2

Improving
targeting accuracy

Yahoo! JAPAN

1. As of September 30, 2023
2. As of October 4, 2023

LINE PayPay

Anticipated Effects

Increase in cross-use of
services

2. Increase in ad revenue

(To be realized from FY2024 onward as the
account linkage ratio rises)

3. Increase in PayPay users

3. Linkage of LINE and Yahoo! JAPAN accounts. Account linkage is being made available to users gradually from October 4, 2023, depending on server load.

26



1. Measures to Promote Cross-Use — LYP Premium?

« Scheduled for release on November 29, with new LINE membership benefits added to attract new members.

JU=FL

MING SO

3.11.29 Y Y =2

Current Membership Benefits (Excerpt) New LINE Membership Benefits

Unlimited use of 12 mil+ Ability to add videos and
select stickers original quality to albums

Ability to customize
Selection of members-only ringtones/ringback tones
fonts according to musical
preferences

1. Monthly fee: JPY508
2. PayPay Points are granted for payments made with specified payment methods. Subject to conditions and limits. (PayPay Points can also be used at official stores of PayPay and PayPay Card and are non-withdrawable/non-transferable.)

27



1. Measures to Promote Cross-Use — LINE Renewal

 Promoting further cross-use among LINE users with the (planned) renewal of LINE app.

9:41 all T ==
LINE 0 ® =
Q ASAOvINYE kH 1T =

(¢)) BR7SHE LR

PR - ILFRIED, IR - TAHKER SHEEKP

& & m &

30°/23°  \LFHUER TN LYP LINE #7 b E

za-x 7an- meE A

Foryou —1—2X

RAKOY IRV R M. LY
Ky B10FERD LKA ! HiEE---
L NEWS - 34

2023FE7 I ARKEIETR
EEEEDE, ROEHBLET—

YYZ=21—R - 248l

Z DD A b

(7 B

A

New portal for news

and other content

Shopping experience

>

Augmented video content

and other features

941 ol -
LINE 0@ =

Q #ASOwZKE EE 4 =

() SR7SHA LR
S UFRIES. R - SESR SRS

Foryou =3—2

FEAROY VR M L
Ky AOESDICRE | EisRE-

L NEwS - 39m b
2023FH7IARER | H7IR
EEEEDE. ROHHLLT—
YY_1—Z - 25
<+ OBmET 0
B LA
S T | 1R
e o v o b

Search service

o:1
k=2

QOARZ. 161£)12:00~19:00
ETORES - e —AERE
HECENHDORTEHETS.

SHPEERORES
Eu Pony B

1. The content depicted in these images is under development and may be subject to changes in the future.

Live music concert

B

i

beginning with LINE

9:41 -l -
vavEvy o
Q *
10%MLP 22,300P v

TIME DEAL TODAY

0316 )24

=g
ARVU=X 5=

Shopping service

K

New discoveries with
guide map media

(" )
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Local service
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2. Search — Areas of Reinforcement

 Augmenting search traffic and key query domains.

Augmenting Search Traffic

Approx. of Yahoo! JAPAN Search users come from Yahoo! JAPAN Top Page

D 4

Ongoing Measures to Enhance the Yahoo! JAPAN Top Page

FY2023 1st Half Key Measures for the Yahoo! JAPAN App

* Improved sports tab UX
» Comprehensive sports info found
throughout the Yahoo! JAPAN app

* Enhanced radar feature
* Increased contact with weather info
through notifications

947

9F28H BEA

2 oy
(ERTEN - |

ek

[WER] SRR o
EANEIPLa— RN

2a-2 ro = s
u By REESEOET 209cmsMOIS LYY

BRCBELRS BHR

YoY +5.6%

FY2023 Q2 Yahoo! JAPAN App DAU

1. Estimated classifications according to queries made in FY2022.
2. Estimated based on advertisers’ industry classifications for FY2022 search advertising revenue.

Percentage by Key Query Domain (Commerce/Local/Knowledge)*

By Revenue

By No. of Quer
y Query (Revenue by Advertiser Industry)

Commerce
19% Other
26%
More than
Other 0
More than 50%
45% _ 70% of search
of queries from
revenue from
commerce, local,
commerce, local,

knowl 1
nowledge knowledge?
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Various initiatives underway.
New ad product launches planned from second half of FY2023.

2" Half of FY2023 — Initiatives
Shopping Search Ads launch (planned)
NEW

Shopping Search Ads

Yahoo! JAPAN Search

now available
from within LINE app

1st Half of FY2023 — Initiatives

Improved UI/UX for
restaurant search

| ——

MEADOF—XA> (798%)

RE. RASHRN

SERTRRAS10/ IR

OWRERE R EIN WIEAL%

7 -EREE

QY 5nx 2en
ey ez,

F )
4 i =
d [ ] - 45/ 838 9

o e

AROBR/STT Bl HY—IAVE
{BME 2 7NT oY —RBE15RHEM

“

a o

2. For smartphones only.

2. Search - Initiatives

1. The content depicted in these images is under development and may be subject to changes in the future.

Enriched celebrity profiles
Of o e
Smartphone search ~ YAHRR! a2
,‘ result (image) | AR
[__m] E E’E ("’P YRHQR! arey i N novm 7~ QW-ERT123 74
SEEHE ‘ o [ s | : ARFERRFHRRFER
Bl Sa—Yvr> . . 138,500/ xime
L]
- o (-JCamer:
Za-2  Xéh  X@RkE = :
L]
L]
A L]
L]
.
5 H g Y7v 7 YU-IOP456 7%
59 Organic IstearCh M l ARFHERNFERNFH
| results I- e
l‘ : 138,000
Commerce S
Seal’Ch BRELRTD
By module Y-Jh %5 AS-DFG789 7#
1oeraner ARFHERRFER R FEo
= . :
) . 138,000/
t>e83 Organic search * w
results %
® o o= A BRELRT S
»

CPC (cost per click) fee

structure
Displayed at the top of the

search module?

Product Information Listings

CPA (cost per acquisition)

fee structure
No need for ad management
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2. Search — Generative Al

« Preparing to launch new search experiences utilizing generative Al.

Application to Search?

* Provision of new search experiences including Chat-type

Ul

» Testing to begin in stages from October 2023

YaHOO! e

TAPAN

I IR

vx7 iR L] AlFvy vk UZILTA A

Q ®REX ETTH RIRWK 708

O ADERLEE

EREERDERE XL VWREHRE U BN8EH
HTT, UFEERAXOBITTHARY hENLD
neRALES.

- WAE
EREARS SEETHD. %L
VERERLDT ENTERT,
BexosneaRoBEcE— B
BRLLWREAEADET, | 2

¥

- R,
ERERWYT SRMIBT, ELEX -
fLlcn3 T EHTEET, W —%
WHHD, PROEEOHUOMT Tl
ERBTENTERT, 2
. 2MERRWE
RRRMOHSERTT BHH
T MBLELLWTY (v ERS &2
TWET, SEXEBT— MER
ERMTBTEHTEET, 2 -
1z Yahoo! 7 v 7 2 B https//www.ikyu.com

@ AllEEL< < > ROTYUBTIAEH

e

FROAIF v v ~

O

#MHELT. YJ-Assistant T,
BIOAIBMEER L THEIDRFERE
HR—bLET,

FBAR TNy —RUY— ALY | SELabE

FRO LTI EHRAT +
—HTAZEFILIA-RAEHAT +
FHARY FOEHEL S > EREV +

Y7 gAThENT EEL °

~

(7 )

BROSHMTIAEBRZT

BIROTHMTNAERAT

O vi-assistant

RROKROB LU ILA E LTIBUT
HEIFShET,

—HTASETINIAI-RERXT 3

BAARY FOERN > &RV +

Y7 s (]

Application to Knowledge Search (Chiebukuro)?!

1. The content depicted in these images is under development and may be subject to changes in the future.

(7 A

Y ams Q 8O w =
o —=ARILE n 4
hFIy Q8A—% 0 HHTS

@ BHSTYARLEBHSEYA ML

[ s ] oo
AlICHRLTHLS mo'."
[ ]

AR ER0 AT I CANEELET

EIESER BFOBRFS

BFTH EEaHE!

A=l
HUWAHATRE V. 74T DERED D
REEMRATCLE SO BEBA—IL--

12 2023/10/10 2200 E&EE @ 100

E
PHTO—AES LELET. BISERIELO

Response from both humans and Al

(7 A

Y7 ams Q 8O w =

O HECEESOEPTLHBAY

| ERHRTE

BEELE A

[0 5-

HEAREIRREICEE
BAETHO THTHAIFHELCOEVDTY
7

AFIVIRR
e Oy QEEIE

HEEHH, Y TIVR > EL > OF

#al, SiE. R
WL IR, Bl TE. BE > RE JUE. §

BUn, HamE

Za—A. Bos, EEE® > Bis. HRRE

HET 7

IS —=F A EHEE > B PEET 7

— s

BELEM, FrIvA > —RUE

Generating high-quality questions to solicit answers
Scheduled to be launched in November 2023

O e=icrs ‘w"

W, BARTRAOM TG, 19275
(AEFN24) 12A30BKKHELE LK.
COBRMERRM TG & DEITS .
EHEISETE CERESHZ2FOX—

ILOBHT LT,
A BETHHTORTRERE S0 =
D

¥ Z OEIEZOpenAlRtOGPT-4 THERL L
HOTHD, BIHCERIELRIET DS
OTEFBHEE A,
AllCiETEnw, #REF0DI=Z—URE
EHFELTET!

oe €D
5.5, AEEME (GPT-4M) 72 hRIET
®  HLCETBESHNS >

HAH7R __’\'Z b7 —ITER

+
DHED | EmLL HEW
¥ 9990+ i g

9gug
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Future Initiatives

® Cross-Use

® Search

O Fintech
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3. Commerce

« Both LINE and Yahoo! JAPAN Search will provide convenient commerce experiences at great value.

A wide variety of
commerce experiences

w
P ED] <ol
o 0O

NEW

LYP Premium Membership?

LYP Premium

9:41 oll T -

& LYPTL S 7LOFR X

|:E=‘ /

Yahoo!>3vEYJT
PayPayi1 > bt
BoTEZEY

RRAE

1. The content depicted in these images is under development and may be subject to changes in the future.

NEW

\

) \sowmatr Sv%vy =

0 -

BITHIR

Xxxx v zEv  (0m0Han)

YFv% YU-IOP456 7%
ARFHERRTFER BT H

w“
. 9,999
g :

e
. 138,000

J @ @ - 9999E~

ffitEE iy s

Y-Jh %5 AS-DFG789 7%
ARFEAPFER L TFE
e — 9.999%
RLE
138,000H
® @ 99991~

Lol )

g% T 3

Integrated Commerce Search?

NEW

Shopping Tab?

9:41 Wil T -
vaveEyy OO w
Q t
10%MzH 2,300P v

TIME DEAL TODAY

0316 |24

R==H—

¥16,990
AESY—X 5Y=vY ¥4,396
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Future Initiatives

® Cross-Use

® Search

® Commerce
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4. Fintech

Reorganized financial businesses and consolidated overlapping businesses.

LINE Bank

=) PayPay )

Consolidated

PayPay Card « Reallocated

personnel
v v
Accelerated the Unified into

generation of
synergy

PayPay Bank

72 PayPay card

12 PayPay Bank

100%?* 47%?
(subsidiary) (subsidiary)

1. Percentage of voting rights.

e Cancelled launch

72) PayPay
LINE Securities

Reorganized
securities business

. 4

PayPay Securities:
Capital investment
by PayPay

LINE Securities:
Focus on FX

a PayPay securities

35%!?
(equity-method affiliate)

LINE Securities

51%*
(equity-method affiliate)

LINE Insurance

Terminated service

. 4

Unified into
PayPay Insurance

a PayPay insurance

60%!?
(subsidiary)

<& J)Score

Business
succeeded to LINE
Credit

. 4

Unified into
LINE Credit

LINE Credit

51%!?
(subsidiary)

Anticipated Improvement

to Adjusted EBITDA
(18t Half/YoY Comparison)

Py /.88




4. Fintech — Service Linkage

« Other financial businesses expanding due to service linkages centering on PayPay.

Linkage between PayPay and Other Financial Businesses

PayPay Card — Transaction Volume!

(JPY T)

October 2021
Company renamed as —

PayPay Bank — No. of Accounts

(By Account Registration Referral Path)

(Mil)

October 2022
Consolidated by

August 2022
Began PayPay Bank

Linkage between LINE and PayPay (Planned)?2

PayPay Payments via LINE App

/ 2:41

PEIA S

LINE

8

BTV H—FWE

-l =T -\

05430

] SBLINEZ3 Y EZJOTHAT
BHIORS Y FEWRILDE...

PayP PayP
ayPay Card aray _ service as
February 2022 April 2021 PayPay mini app
Launched “Credit Trade name changed
(formerly known to PayPay Bank —|
as Atobarai)” +25% s +16%
® o o +18%
+20% +20% 3.6 +12% 6.96
6.02 0.86
2.9 5.12 0.45
2.4 0.08
6.10
5.04 s
FY2020 FY2021 FY2022 FY2020 FY2021 FY2022
GMV =@= Growth Rate Non-PayPay Via PayPay ==@= Growth Rate

1. Payments through “Credit (formerly known as Atobarai)’ launched in February 2022 are included.
2. The content depicted in these images is under development and may be subject to changes in the future.

12) PayPay

PayPay Transfers to LINE Friends

AR

: h. é i

2 2 2 o m

Froel EESERR BR
Eo
737
a - o)
=

§o o=
] n 2 anan

Q Lr-k ] 3,500

& esoca . #

n ¥re

' P

S sany

——

g
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4. Finance — Growth Cycle

* Propelling the growth of financial services with the backing of LINE and Yahoo! JAPAN.

© B ¢

Expanding PayPay’s

user base

No. of Earn Points users?

Engaging users 5) Securities
gaging 2 12.00 mil2

No. of mini app

a Card No. of valid carqr;olders '3 Insurance  subscriptions
10.73 mil a -
Emphasizing ease of earning, PayPay
saving & using points No. of registered
users Cumulative no.
a Bank Mo, @i acc?unts 60.00 mil4 LINE Pocket Money Of applications
7.37 mil3 1.50 mil
No. of accounts
Improving LTV LINEFX (57 mir

Promoting cross-use

1. Earn Points is a point investment service provided by PPSC Investment Service Corporation. 2. As of September 22, 2023 3. As of September 30, 2023 4. As of October 4, 2023 5. As of July 18, 2023

Sending unparalleled
user traffic

Financial mini apps

Seamless financial
experience

6. As of January 31, 2023 7. As of December 31, 2022
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Action to Implement Management That Is Conscious of Cost of Capital and Stock Price




Action to Implement Management That Is Conscious of Cost of Capital and Stock Price

Aiming to promptly achieve a positive equity spread with cost of equity as the primary indicator for cost of capital.

Capital Policy Issues

Capital efficiency
deteriorated

Urgent need to Interest-bearing

recover EPS liabilities currently are at

due to large- . :
to pre-integration level

appropriate level

scale investments

v

v v

Adopting COSt of equity as primary indicator for cost of capital

Current Status Analysis and Measures

Cost of equity
(for the past year)

Measures to
achieve a
positive equity
spread

Around

Promptly recover

to pre-integration level
(JPY18.7)
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Measures to Recover Adjusted EPS

« Aiming for a prompt recovery in adjusted EPS by improving profitability and optimizing equity with a clear capital

allocation policy.

Capital Allocation Policy! (Cumulative Approximate Value for FY2023-2025)

(JPY B)

Covering base investments/shareholder returns
with operating cash flow

Merger effect/ 200.0
financing

Operating CF 900.0

(Excl. financial
business)

600.0
70%

Cash Inflows Cash Outflows

1. Excluding financial business.

Buffer for additional
investments & capital

policy
(e.g., share buybacks, M&A)

Base shareholder
returns (e.g., dividends)

Base investments
(e.g., CAPEX, M&A)

Current Status and Measures

(Adjusted EPS, JPY)

Within around 3-4 years, ( Adjusted EPS adopted as
il evaluation criteria for

recover to pre-integration level L executive remuneration

* Incentive to foster a sense of
¥18.7 shared interest with shareholders

4 . . -
. Improving profitability ]

ond v (numerator)
Half * Improving equity in earnings
(losses) of associates and joint
FY2023 1st Half: ventures
Improvements « Analyzing/improving factors that
through various increase/decrease net income
measures
« Selective focus 4
st o .
! on key business . Opt|m|z_|ng equity
Half areas " (denominator)
+ Cost reduction Clarifvi al allocati
« Clarifying capital allocation
M t ffect
erger taxetiects policy and disclosing B/S by
business
FY 2019 2020 2021 2022 2023 --- « Exploring ways of optimizing
1st shareholders’ equity
Half
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Disclaimer

Statements made at the meeting or included in the documents that are not historical facts are forward-looking statements
about the future performance of LY Corporation (Company) and its consolidated subsidiaries and affiliates.

The Company cautions you that a number of important factors could cause actual results to differ materially from those
discussed in the forward-looking statements.

Such factors include, but are not limited to, the items mentioned in “Risk Factors” in “Consolidated Financial Statements
and Independent Auditor's Report” (Japanese only). Unauthorized use of the information or the data in this document is
not permitted.

Unless otherwise specified, English-language documents are prepared solely for the convenience of non-Japanese speakers.

If there is any inconsistency between the English-language documents and the Japanese-language documents, the
Japanese-language documents will prevail.




LY

Create an amazing life platform that brings WOW! to our users.
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