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GENERAL INSTRUCTIONS FOR EXAMINERS / PAPER SETTERS/
SUBJECT TEACHERS

EVALUATION AND EXAMINATION
e The students will be assessed through a system 0

Assessment (CCA). _ )
e Evaluation will be done by Internal assessment (broadly 30% of total weightage) and

by end term exam for rest 70%).

f Continuous Comprehensive

Theory Internal Assessment shall broadly based on the following defined

composition:
a) Class Participation
b) Seminar/Presentation/Assignment/Quiz/Class Test. etc.

¢) Mid-Term Exam

i Total Internal Class | Seminar/Demonstration/Presentatio  Mid-Term
| Assessment Marks | Participation | n/ Assignment/Quiz/Class Test, etc. Exam
i 10 03 } 02 03

! 15 04 | 04 07

j 20 05 05 10

1 25 05 07 13

| 30 05 10 15

Practical Internal Assessment shall broadly be based on the following defined

composition:
a) Class Participation
b) Seminar/Presentation/V iva-voce/Lab Records, etc.

¢) Mid-Term Exam
. Total Internal Class Seminar/Demonstration/Viva- =~ Mid-Term
i Assessment Participation Voce/Lab Record ete. ' Exam
' Marks (Practical) |
- 05 - 05 | NA
10 - 10 ’ NA
i 15 05 10 I NA
| 30 05 10 | 13

MODE OF PAPER SETTING FOR END-TERM EXAMINATION:

Every course irrespective of credit will have an End-Term Examination with every course
paper having 09 questions in all. Question No. | containing short notes will be compulsory.
The students will have to attempt five questions in all selecting at least 1 question from each
unit. Duration of the exam will be 3 hours irrespective of credit. These questions shall judge

both theoretical and applied knowledge of the students. Case studies may also be given as

A =L FH

questions.



Abbreviations used

m Description
AEC Ability Enhancement Course
C Credit
CC Core Course
CC-H Core Course in Honours Programme (Subject/Discipline)
CC-HM Core Course in Minor Subject of Honours Programme
CC-M Core Course in Minor Subject
DSE Discipline Specific Elective Course
Discipline Specific Elective Course in Honours Programme
DSE-H (Subject/Discipline)
DSEC Discipline Specific Skill Enhancement Course
MCC Core Course in Major Subject
MDC Multidisciplinary Course
 PC Practicum Course
PC-H Practicum Course in Honours Pro gramme
SEC Skill Enhancement Course
UG Under Graduate
V/VOC Vocational Course
VAC Value Added Course




Scheme of Examination of UG Programme (Interdisciplinary)
B.A. (Mass Communication) (Scheme: D)
in accordance with NEP 2020 (Multiple Entry-Exit, Internships and Choice Based

Credit System) w.e.f. Academic Session 2024-25 in phased manner

Semester-I
Course \ Course Title Course | Contact Hours per | Credits Marks Duration |
Code Type Week of Exam
L [T [P | Total T [IA(M) [P |IA(P) | Total -
B24-MC- | Introduction to CC-Al |3 )1 - 4 4 70 30 z - 100 | 3 Hours
101 communication |
B24-MC- | Introduction to ccBl [3]1]-] a4 4 70 | 30 - - 100 | 3 Hours
102 Journalism .
B?AI]MC- History of Media CCCl {3 |1]- 4 + 70 30 - - 100 3 Hours
103
| B24-MC- | Computer cC-Mil [ 2] -1]-] 2 2 35 15 - - 50 | 3 Hours
104 Application and
Media
\ B24-MC- | Public Speakingand | MDC-1 | 2 | - [ 2| 4 3 35 15 | 20 5 75 3 Hours
105 Art of Anchoring
\ Asavailable inpool | AEC-1 | 2 [ - [ - | 2 2 35| 15 | - - 50 | 3 Hours
of subjects approved
by CRSU
As available in pool SEC-1 [ 2| - |2 4 3 35 15 20 5 75 3 Hours
of subjects approved
by CRSU
As available in pool VAC-1 [ 2| - | - 2 2 35 15 - - 50 3 Hours
of subjects approved
by CRSU .
| Total Credits 24 | Total Marks 600 |
Semester-11
Course Course Title Course | Contact Hours per | Credits Marks | Duration
Code Type Week | of Exam
L [T [P [Total T |IA(M) [P [IA(P) | Total | |
B24-MC- | Writing for Media CC-A2 | 3| -2 5 4 50 20 20 10 100 | 3 Hours |
201
B24-MC- | Basics of Reporting CCB2 (3] -2 5 4 50 20 20 10 100 3 Hours |
202 & Editing |
B24-MC- | Introduction to Radio | CC-C2 [ 3 | - | 2 5 4 50 20 20 10 100 3 Hours
203 and TV Journalism R
I B24-MC- | Introduction to CC-M2 (2| -] - 2 2 35 15 - - 50 3 Hours |
i 204 Graphics Design for
| Media !
i B24-MC- | Media Literacy Skills | MDC-2 | 2 | - | 2 4 3 35 15 20 5 75 ' 3 Hours |
| 205 |
| Asavailableinpool | AEC2 | 2 | - | - | 2 2 3| 15 | - | - 50 | 3 Hours |
[ of subjects approved -
by CRSU L
L \7 As available in pool SEC-2 2| - |2 4 3 35 15 20 5 75 3 Hours |
of subjects approved
by CRSU _
As available in pool VAC2 | 2| - | - 2 2 35 15 % " 50 3 Hours |
of subjects approved
by CRSU
Total Credits 24 | Total Marks 600 |

Internship of 4 credits of 4-6 weeks duration after 2" semester

Exit Option: Undergraduate Certificate in Mass Communication) with 52 Credits

=
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Semester-111

R I pre—
Course Title Course | Contaet Hours per | Credits
Type | Week :
| I (SR B T | P | Total
Radio Production CC-A3 [ 3] - |2 5 q
I Y Y A N
[ B24-MC- | Newspaper Design CcC-B3 | 3 2 5 !
302 and Production U S S PR S—— _
B24-MC- | Introduction to ce-c3 | 3 2 5 q
303 Advertising (N U
B24-MC- | Components of ce-M3 [ 3| -2 5 4
304 Multimedia i | )
B24-MC- | Photography MDC-3 | 2| - |2 4 3
305 B -
As available in pool AEC-3 | 2| - | - 2 2
of subjects approved
by CRSU R S A S—
As available in pool SEC3 [2 | - |2 4 3
of subjects approved
L by CRSU I T N S S
= Total Credits :24
[Course Course Title T Course | Contact Hours per Credits
I Code Type Week
| B R R T
i B24-MC- | TV Production CC-Ad | 3 2 5 !
| 401
[ B24-MC- [mroduction to Public | CC-B4 | 3 | - | 2| 3 4
L 402 Relations I == _ _
,i B24-MC- | Media : Current ccCd [3] -2 5 4
| 403 AfTairs Jiow " __ _
! As available in pool cC-M4 | - | = | - - q
[ of subjects approved | (
‘_ i by CRSU R S S - -
: As available in pool AEC4 | 2| - 2 2
i of subjects approved
[ by CRSU PR [
| As available inpool | VAC-3 | 2| - | - 2 i
| of subjects approved
| JbyCRSU ___
- “Total Credits 20
I

Murks
T [IA(T) |P
50 20 20
50) 20 20
50 20 20
50 20 20
15 15 20
35 15
3 | 18 20
L 'I'ghnl Muarks

Munrks
T [acr) [P
50 20 20
S0 20 20
50 20 20
35| 18 .
35 15 .
Total Mm ky |

1A (1)
10

10

10

10

1A (P)
10

10

)]

lnlCI nshlp 0( 4 uudlls ol 4 6 weeks dmulmn hl\u‘ 4 qcmwtu

Exit Option: Undergraduate Diploma in (Mass Communication) with 96 Credits

Totnl
100

100

100
100
15

50

75

600 \

Totul
100

100

100

100

50

50

00

\erg

PDuration
of 1xnm

1o lours \

Vo

Vi tours
L lonrs \

[
V Hours |

1 Hours ‘
1

Vilours |

|

Duration |
of Fxnm

!
Vo

|
Vo |
Viowrs \

i

Vilours |
\.
|
\
|
|

VL hours

VHours l



o Semester-Y
/f‘/"(/’M’B/jf Duration |
: ark
Course Title Course | Contact Hours per | Credits of Exam
Type | Week | t—Taam P [IAP) Total i
e e T [ [T TAD B0 | SR |
New Media CCAs | 3] -2 35 E 30 2 = |
|
! ol desme—dmm T A0 | -—'—"J“"j'_'*’"lﬁf)_-‘ 3 Hours
T B24-MC- | Indian Constitution, |CC-B5 | 3 | 1| - 4 4
02 Media Laws and
| Ethics 7—-té T — ] 70 | 30 - — 1 100 | 3 Hours
B24-MC- | Development CC-C5 3111 - 4 |
503 Communication ; - - - - __]_arm
As available in pool CC- I - |
of subjects approved M5(V) | ' | }
| edias I B S e e O
'i Media and Social -1 -1-1 - | J
L T Total Credits :20 |_Total Marks 500

Semester-Vl

Course Course Title Course | Contact Hours per | Credits | Marks ] Duration |
| Code Type | Week | of Exam |
| L [T | P |Total | T [1Aa(T) [P _[IA(P) | Total i'
"B24-MC- | Communication ccAs [3|1|-| 4 | 4 70 | 30 | - : 100 | 3 Hours |
601 Skills and personality -! l
Development ' | { 5
B24-MC- | Online Journalism CCB6 |3 |-,2] 5 | ¢4 50 | 20 | 20| 10 100 | 3 Hours
602 1 '
B34-MC- | Media Management | CC-C6 | 3 | 1 | - 4 | 4 70 30 - - 100 3 Hours
603 & Entrepreneurship |
1 B24-MC- | Artificial Intelligence | CC-M6 | 3 | - | 2 5 4 50 20 20 10 100 3 Hours |
| 604 and Cyber security :
for Media I
As available inpool | CC-M7 | - | - | - - 4 - - - - 100 3 Hours
[ of subjects approved | (V)
i by CRSU 1
[ Total Credits 20 | Total Marks 500 i

Note: Student will be awarded 3-year UG Degree in the relevant Discipline'subject upon securing
132 credits. Four Credits of internship, earned by a student during summer internship after second
semester or fourth semester, wl b taken into account in fifth semester of the students who pursue
3 year UG Programmes without taking exit option.
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Chaudhray Ranbir Singh University Jind, Haryana
Scheme of Examination for Postgraduate Programme Mass Communication
As per NEP 2020 Curriculum and Credit Frame Work for Postgraduate Programme (CBCS
LOCE) with effect from the session 2024-2025 (in phased manner) Framework-2

-

Scheme-S
Semester-Vll -
Course Course Title Course = Contact Hours per = Credits | Marks _l Duration
Code . Type Week | | of Exam
L|T [P | Total | T |IA(T) ([P [IA(P)  Total _ t
AM24-MC- | Communication: CC-1 | 4] - | 4 | 4 70 | 30 | [ | 100 | 3 Hours
701 Theory and Practice T | l 1
| L | ! ! | =
V24-MC- | Writing SKills cc2 |4]|-|-1 a4 3 70 | 30 | - - 100 | 3 Hours \
702 ! ! | | | i i 1| |
| I i |
! ! | 1 -
M24- | Growthand [ccs 4] -] -] 4 4 [70] 30 | - - 00 | 3 Hours |
MC-703 | Development of : | | ' l -, |
Media ! -l ]| I \
| | i | ]
| L1 ] L
M24- NewsWriting | CC4 | 4 -1 -1 4 | 4 |70 30 2 - 100 3 Hours
MC-704 T . | ' \ . -
| | | | | i | !
'\?:"t Computer Applicalions!_ s |4 ~1=~] 4 | 4 ! 70 20 ) 1 3 Hers
MC-705 | ip Journalism ; | | | | ' |
i ! | |
M4 MC- | Seminar i CC-6 i 2 | . 2 | 2 i 50 | 50
706 | | L & 1 ‘- l ‘
| | L ¥ 11 |
Total Credits :22 | Total Marks | | 350 | |
Semester-VIiil
Course | Course Title | Course | Contact Hours per | Credits Marks Duration |
Code | | Type | Week | of Exam
L|T [P [ Total | T [IAM |P |IA(P) | Total
- M24-MC- | Media Laws and CC-6 41 - | - 4 4 70 30 - - 100 3 Hours
801 Ethics
M24- MC- | Reporting & Editing CC-7 40 - 4 4 70 30 100 3 Hours
802
' M24- MC- | Broadcast Journalism | CC-8 4| - - 4 -4 70 30 - - 100 3 Hours
803
M24-MC- | Current Affairs, cC-9 4 | - 4 4 70 30 100 3 Hours
804 Article, Feature and
| Editorial Writing
|
| M24-MC- | Field Reporting CC-10 | 4] - 4 4 70 30 100 3 Hours
i 805
I M24-MC- | Constitutional Human | CC-11 2 2 2 50 30 3 Hours
| 806 and Moral Values,
; and IPR
|
Ii
Total Credits 22 | Total Marks 350 |
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B24-MC-101
CC-Al
INTRODUCTION TO COMMUNICATION

Time-3 Hours
Total Credits — 04
Theory - 70

Internal assessment - 30

Note- The question paper will contain nine questions. Students

Total Marks ~ 100

are required to attempl five

questions in all. There will be two questions in each Unit from Unit-1 to Unit-1V. Students are

required to attempt one question from each unit from
| covering the entire syllabus is compulsory.

can attempt question paper either in English or in Hindi language.

1to IV. Q. No. 1 containing short notes
All the questions will carry equal marks. The students

COURSE LEARNING OBJECTIVES:

CLO 1: To understand basic concept of communication including Indian (Bharatiya) concepl.
- CLO 2: To know about principles. functions, barriers and forms of communication.
' CLO 3: To develop understanding about levels of communication.
' CLO 4: To study models of communication. .

TUNIT

l

Topic

| UNIT-1

i
i

|

Communication: definition and concept
Evolution of Communication

Indian Concept of Communication
Elements and Process of Communication
Need and scope of Communication

Contact
Hours

12

TUNIT-1I

Principles of communication
Functions of communication

“1cLo2

Barriers of communication
Forms of communication: verbal and non-verbal
Traditional forms of Communication
Levels of communication- intra-personal,
personal, group. public and mass communication
Socialization and communication

Models of communication:

Sadharanikaran,

Arstotle

SMR, SMCR

Berlo, Lasswell

Shannon and Weaver

Osgood, Schramm

Dance, New Comb

TUNIT-II inter- | CLO 3 12

| UNIT-TV CLO 4

1
}
E
|
i

Suggested Readings:
1. Dennis, Mcquail, Mass Communication Theory, Sage Publication, New Delhi.

2. Schramm, W. &Roberts, D.F., The Process and Effects S icati
ol s ects of Mass Communication, Urbana, 1L.:

i Rayudu. C.S., Communication, Himalaya Publishing House, Mumbai
5- Kewal J. Kumar, Mass Communication in India, Jaico Publications, New Delhi

Veerbala Aggarwal, Handbook of J i "y
bisdinsrd of Journalism and Mass Communication, Concept Publishing,




B24-MC-102
CC-Bl
INTRODUCTION TO JOURNALISIM

Time-3 Hours

Total Credits — 04

Theory - 70

Internal assessment - 30

Total Marks — 100 |

Nfﬂt‘- I'he question paper will contain nine gquestions. Students are required to attempt five qlicstiuriﬁ in all. There

will be two questions in each Unit from Unit-1 to Unit-1V. Students are required to attempt one question from each

unit from 1 1o 1V, Q. No. 1 containing short notes covering the entire syllabus is compulsory. All the questions will
carry equal marks. The students can attempt question paper either in Einglish or in Hindi language.

| COURSE LEARNING OBJE( TIVES:

\ CLO 1: To understand the basic concept and values of journalism including Indian perspective. .'
CLO 2: To study contemporary issues of journalism and relevance of media literacy in society. '
CLO 3; To understand types ol journalism |
l CLO 4: To enhance understanding of new trends and terminologies of journalism P — ——rl
CUNIT Topic Contact |
_ ST — -  Hours |
UNIT-1 Journalism: Concept, definition, elements, nature and scope cLor | 12

i

L]

o Indian concept of Journalism: Ancient Perspective
e Functions and Skills of Journalism

e Role of Journalism in Democracy

o Journalistic values-Truth, objectivity, fairness, balance, diversity and plurality 1 )
o Contemporary Issues and Debates in Journalism CLO2 !
e Media Literacy: concept and definition

e Relevance of media literacy in society |
e Convergence - meaning and concepl
L]
L
L]
L
L]
L]
L)
L]

1 UNIT- 11

Journalism; Yellow Journalism CLO3 12
Investigative Journalism Advocacy Journalism |
Citizen Journalism
Data Journalism . )
New trends in journalism, Cyber journalism CLO4 |
Journalism through social media i
MolJo (Mobile Journalism)
Terminologies of journalism

|
CUNIT-

| UNIT-1V

Suggested Readings:

1. Kumar, Kevall, Mass Communication in India, Jaico, Mumbai.
Thakur Prof, (Dr). Kiran, Handbook of Print Journalism, MLC
University of Mass communication &Journalism Bhopal
3. Bhargav G.S., The Press in Indin: An Overview, National Book Trust New Delhi
4. Beer Amold S.de and Merrill John C., Global Journalism: Topical Issues
and Medin Systems, PHI Learning Private Limited, New Delhi
5. News Papers and Maguzines bused on current affairs,
6. Aggarwal, Virbaln, Patrakarit evam Jansunchar Margdarshika, Concept Publishing

Compuny, New Delhi.
|
3= P



B24-MC-103

- cc(l
' HISTORY OF MEDIA
Time-3 Hoars
Total Credits — 84
Theors - 79

Note- The question paper will contain nine questions. Students are required to attempt five questions n 2l
Ihere will be two questions in each Unit from Unit-I to Unit-1V. Students are required to attempt one GuEsTon
| from each unit from [ to V. Q. No. 1 containing short notes covering the entire syllabus is compulsory. AL &

- questions will carry equal marks, The students can attempt question paper either in English or in Hind: lansuage

' COURSE LEARNING OBJECTIVES:

' CLO 1: To learn about the history and development of print media in India.

ll CLO 2: To understand the origin and development of radio in India.

- CLO 3: To know about the history and development Television and Cinema in India.
' CLO 4: To learn about various types of popular traditional media.

“UNIT Topic S
Hears

Invention of press CLO1 12

History and growth of Print Media in India

Role of Press in freedom movement.

Growth and Development of print media in Haryana

"UNIT-1

Invention of Radio CLO2 12
History and Development of Radio in India
Growth of FM Radio in India

e History of Community Radio in India
CUNIT-II ¢ Invention of Television CLOo: 12
e History and Development of TV in India

Emergence and development of Private Channels in India

Invention of Cinema

History and Development of Indian Cinema

Development of Haryanavi Cinema

History of Traditional media CLO¢ 12
Types of Traditional Media: Folk Theatre, Folk Dance. Folk Music

| Popular folk media of Haryana

!| UNIT-1I

"UNIT-1V

Suggested Readings:

|. Kumar, Keval J., Mass Communication in India. Jaico, Mumbai.

2. B.D. Garga, So Many Cinemas-The Motion Picture in India, Bombay, Ennencelengn
Pvt.L1d, 1996.

3. Erik Barmouw and S. Krishnaswamy: Indian Films, New Delhy, Oxford, 1980 Luthra

H.R., Indian Broadcasting, Publication Division, New Delhi.

NadigKrishnamurthu, India Journalism (From Asokato Nehru) University of Mysoee.

Chatterjee, P.C., Broadcasting in India, New Delhi

Rangaswamy, Parthasaratihi, Journalism in India, Sterhing Publication, New Deibi

Natarajan, J., History of Indian Journalism, Publication Division, New Deldi.

Jeffrey, Robin, India'sNewspaperREvolution, Onford University Press, Delh.

Singh, Chandrakant, Before the Headlines A Handbool of Television Joumahisa,

Macmilanindial td. Delhi

10. Singh, Devvrat, Indian Television: Content, Issues and Challonges, Har Anand

I S
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CcC-M2 '
Computer Application and Media

‘:_,a\

Time-3 Hours

Total Credits — 02
Theory - 35

Internal assessment - 15
Total Marks — 50

questions. Students are required to attempt five questions in all. There

i i i it- it- 1 th]"l ﬁ'OITl CaC|1

unit from I to IV. Q. No. 1 containing short notes covering the entire syllabus is co'mp_ulsory. A
English or in Hindi language.

carry equal marks. The students can attempt question paper either in

COURSE LEARNING OBJECTIVES:

CLO 1: To understand the basic knowledge of computer system.
CLO 2: To know about the functioning of different parts of computer.

CLO 3: To know about Software and Operating System.
lication Software.

CLO 4: To understand the basics of A
UNIT Topic Contact

Hours

IS

UNIT-1 e Computer- Origin, Evolution and Generation of |[CLO1 |12

Computer
e Characteristics of Computer
Types of Computer
Block Diagram of Computer T N .
Basic Components of a Computer-: CLO2 |12
Input Devices
Output Devices
Storage organization: Primary & Secondary Memory
Introduction to Software
Types of Software - System software, Application
software
Operating system and its functions
Introduction to MS Word and its uses CLO4 |12
Various Menus, Toolbars & Buttons
Paragraph and Page Formatting
Creation & Working with Tables, Mail Merge
Introduction to MS PowerPoint and its uses
Creating a New Presentation
e Introduction to Excel and its uses
Suggested Readings:

UNIT- I

UNIT-1I CLO3 |12

UNIT- IV

Help files from Apache Open Office, https://wiki.openoffice.org/wiki/Documentation
Chapne‘lle Andy, “Beginning OpenOffice 3: From Novice to Professional”, aPress Publications
!:de_gmmr}tg Offp_enOfflce 3. From Novice to Professional, Andichannele, Apress
icrosoft Office 2016 Step by Step: MS Office 2016 Step by S_pl B ; i

. , By Joan Lambert, Curtis F
Coppmer Fundamentals_- By Pradeep K. Sinha, Priti Sinha, BPB Publications, 6th E‘.nfiition e
Getting . Started  with Libre Office 5.0, Friends of OpenDoc
Http://friendsofopendocument.com -
7. Documentation from Libre Office, https://documentation.libreoffice.org/en/english-documentation

L T e ;%u
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[4' B24-MC-105
| MDC-1
| PUBLIC SPEAKING AND ANCHORING

Time-3 Hours

Total Credits — 03

Theory - 35

Internal assessment (T) — 15

Practical-20

Internal assessment (P) -5
Total Marks — 75
Note- The question paper will contain nine questions. Students are required to attempt five questions In f.l". |
There will be two questions in each Unit from Unit-I to Unit-IV. Students are required to attempt one question |
from each unit from I to IV. Q. No. 1 containing short notes covering the entire syllabus is compulsory. All the |

questions will carry equal marks. The students can attempt question paper either in English or in Hindi language.

|
_*
COURSE LEARNING OBJECTIVES: |
' CLO 1: To understand the concept of Public Speaking. '
CLO 2: To study different types of Public Speaking..
| CLO 3: To understand camera and other techniques for anchoring ;
CLO 4: To learn about the qualities and skill set required for Anchoring. :

UNIT Topic Contact
Hours
Public Speaking, Speech CLO1 12
Overcoming Fear of Public Speaking

3P’s of Public Speaking (Preparation, Practice, Performance)
Art of Informative & Persuasive speaking CLO2 |12
Types of Public Speaking; Physical, Online, Political, Organizational.
Educational, Motivational. .

Ted Talks, Public Speaking in Media.

UNIT-III | o Voice Over for TV in commercials/ Corporate videos/ radio CLO3 |12 ‘
commercials/ TV Documentaries

¢ Studio and Camera facing techniques

e Overcoming fright, Warm-up techniques.

On camera movements, holding props, Scripts, cue cards etc.
Teleprompter and its function

Anchor: qualities CLO4 |12
Role, skills and responsibilities.

Professional ethics- dress sense

Anchoring with and without prompter. Studio and outdoor anchoring.

UNIT- 1

UNIT- 11

UNIT- IV

b~ = W
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-

Practicnl
1 Prepare a radio talk and radio interview
2 Anchor at least One event and One programme
R Writing seript and recording of a TV news bulletin
' 1 Prepare a promo
§ | Conduct an interview for Television
Suggested Readings:

1 Kumar Kevall, Mass Communication in India, Jaico, Mumbai.

2. Thakur Prof. (Dr). Kiran, Handbook of Print Journalism, MLC
University of Mass communication &Journalism Bhopal
3. Bhargav G.S., The Pressinindia: An Overview, National Book Trust New Delhi

4 Beer Amold S.de and Merrill John C., Global Journalism: Topical Issues
and Media Systems, PHI Learning Private Limited, New Delhi

5. News Papers and Magazines based on current affairs. Aggarwal, Virbala,
PatrakaritaevamJansancharMargdarshika, Concept Publishing Company, New Delhi.

14
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B24-MC-201
CC-A2
WRITING FOR MEDIA

Time-3 Hours

Total Credits — 04

Theory - 50

Internal assessment (T) —20

Practical-20

Internal assessment (P)— 10
Total Marks — 100

Note- The question paper will contain nine questions. Students are required to attempt five

questions in all. There will be two questions in each Unit from Unit-I to Unit-IV. Students are
' required to attempt one question from each unit from I to IV. Q. No. 1 containing short notes
 covering the entire syllabus is compulsory. All the questions will carry equal marks. The students
' can attempt question paper either in English or in Hindi language.

' COURSE LEARNING OBJECTIVES:

' CLO 1: To understand different forms of writing.

' CLO 2: To know about radio writing.
CLO 3: To understand different TV writing techniques
CLO 4: To develop skills for ad and online writing.

UNIT } Topic ' Contact

| .

i 1 Hours
UNIT-1 |  Difference between creative and journalistic writing |CLO1 |12 |

|

i
|
| & Principles of good writing ,
| « News Story structure and introduction to various styles of !
| news writing ‘l
| o Writing features, articles, editorials, columns, middle, letter to|
] editor. \

News analysis: backgrounder, reviews

L ]
P e Writing features and articles for magazines
"UNIT-11 | e Basics of radio writing CLO2 12
| e Elements of radio script 5
e Techniques and style of radio script writing 1
e Radio script writing: Radio talks, features, interview, drama | '
f and other programmes ‘ \
TUNIT-III | ¢ Basics of television writing |CLO3 |12
e Different script formats i
e Elements of television script
e Television script writing : interview, documentary, special &
other programmes _k
UNIT-1V | e Copy writing for Print Advertisement CLO4 |12 1
e Writing for radio advertisement '|
* e Writing for television advertisement l
! ¢ Writing for web 5
! o Writing press releases - ) 1 ]
16



Practical

"I Write 3 news stories, 2 features, 2 Articles. 2 Editonials
"3 2letters to the editor
N T Write a script for radio talk
4 7 Write a Press Release
5 " Write a script for aradioadand a TV ad.
Suggested Readings:

1. George.A. H. (1990). News Writing. Kanishka Publications.
Stein.P.& Burnett(2000).Newswriter *sHandbook: AnlntroductiontoJournalism.

Blackwell Publishing.
3. Itule& Anderson(2002).NewsW ritingandreportingfortoday’ smedia.McGrawHill

Publication

4. Harold Evans. ‘Newsman's English” Wilham Hainemannltd. 1972.

5. M.L.Stein.andSusanFPatemno.. "TheNewsWriter sHandbook, *SurjeetPublications

. New Delhi. 2003.

6. George A Hough.” News Writing". Kanishka Publishers, New Delhi. 2006.

7. BruceD.Itule,andDouglasA.Anderson. “NewsWritingandReportingforToday's
Media'. McGraw Hill. New Delhi. 2003.

s. JulianHarris.KellyLeiter.Stanley.Johnson, “TheCompleteReporter .Macmillan
PublishingCo. New York.

o, yfemn, g, UUH S, TR FEITE SAURUI, YRAGOEEAR SR TSR,

10. Dr Madhu Deep Singh, Media Plurality and Diversity. ISBN-978-81-931528-1-2

11. TAR, SIS, FIERAEFTERaET. Riarfde TerE.

17



B24-MC-202

CC-B2
BASICS OF REPORTING AND EDITING

Time-3 Hours
Total Credits — 04
Theory - 50

Internal assessment (T) — 20
Practical-20

Internal assessment (P) - 10
Total Marks — 100

Note-_ Thc_ question paper will contain nine questions. Students are required to attempt five
questions in all. There will be two questions in each Unit from Unit-I to Unit-IV. Students are
requtr_ed to attempt one question from each unit from I to IV. Q. No. 1 containing short notes
covering the entire syllabus is compulsory. All the questions will carry equal marks. The students
can attempt question paper either in English or in Hindi language.

"COURSE LEARNING OBJECTIVES:

CLO 1: To understand the basics of reporting

CLO 2: To understand different types of beat reporting
CLO 3: To know basic concept of editing for print.
CLO 4: To learn basics of newspaper designing.

UNIT Topic Contact
Hours
UNIT-1 « Concept, definitions and elements of Reporting CLO1 |12
e Sources of News, News gathering, Verification and Validatiol
facts

e Cultivation of sources, types of sources, significance of
sources in news gathering
e Reporting hierarchy in a Newspaper

UNIT-1I | « Skills required to being a reporter CLO2 |12 |
e Press conference, Press briefing, Meet the X

press and Conducting interviews
e Types of beat: Political, Crime, Life style, Entertainment,
Sports, Health, Education, Agriculture, Science &
Technology, Business, Investigative
UNIT-III | o Editing: concept, definition and significance CLO3 |12
e Principles of Copy Editing
e Role of News Editor, Chief Sub Editor and Copy Editor,
Skills required to being a copy editor
News Editing: Copy writing, cOpy selection, story structure \

Design: meaning and significance CLO4 |12

P L]
UNIT-1V | »
« Elements and principles of design
L]
L]

Concept and Utility of Dummy
Basic knowledge of designing softwares like Quarkl

t l &Indesign
/—2’\}‘ $%\( i




L4

e b s

Practical

ur city (of any five different beats). Five

1 | Submit 25 news reports of events in yo _
5 lifestyle/entertainment StOTIES, 5

political stories, 5 crime stories, 5 sport stories,
stories related to health/ science and technology
Edit at least five stories

Prepare a dummy of daily newspaper

Design front page of a daily newspaper

| &| W B

Conduct interviews of two famous personalities

Suggested Readings:
1. M.V. Kamath: Professional Journalism; Vikas Publishing, New Delhi.

7 K.M. Srivastava News Reporting and Editing.

3.  LynetteSheridanBurns: Understanding Journalism; Vistaar Publications.

4.  Tony Harcup: Journalism:Principlesand Practice: Sage.

5. Hereis the News: ReportingforMedia, SterlingPublishers.

6. Flemming and Hemmingway(2005), An Introduction to journalism, Vistaar
Publications.

7.  Richard, K. (2000). 'l'heNewspaper‘sHandbook,RoutledgePublication.

_ Frost, C. (2001). Reporting for Journalists, Routledge, London.
9.  NatarajanandChakraborty: Oyvkucatuibs(1995) ‘DefenceReportinginindia: The
Communication Gap, Trishul Publications .

10. Trikha,N.K,chorting,MakhanJalChaturvediRashn'iyaPatrakaritaAvamSanchar

Vishwavidyalaya.
11. Drone Journalism- Dr Abid Ali, Sankalp Publication
12.  Dr. Ashok Kumar Samachar Lekhanavem Reporting, Shivalik Prakashan New

Delhi,

oL WL




/S’ B
| cc-C2

; INTRODUCTION TO RADIO AND TV JOURNALISM
i Time-3 Hour
' Total Credits — 0
Theory - M
Internal assessment (T) — 2
Practical-2!
Internal assessment (P) — 1L
Total Marks — 10¢

uired to attempt five questions in all
one questiol

L

' Note- The question paper will contain nine questions. Students are req
| There will be two questions in each Unit from Unit-I to Unit-IV. Students are required to attempt
' from each unit from I to IV. Q. No. 1 containing short notes covering the entire syllabus is compulsory. All the

- questions will carry equal marks. The students can attempt question paper either in English or in Hindi language.

"COURSE LEARNING OBJECTIVES:

CLO 1: To understand basics of radio journalism and trends in radio broadcasting.
CLO 2: To understand the set up and functioning of radio studio and radio newsroom.
CLO 3: To understand TV studio set up and different types of cameras

CLO 4: To understand TV newsroom and its functioning
UNIT Topic Contact
Hours
"UNIT-I Introduction to Radio Journalism CLO1 |12

Radio Stations based on their transmission and purpose
Community radio, military radio, spiritual/religious radio
Commercial radio, private radio, pirate radio, amateur radio stations

New trends in radio broadcasting- Satellite radio, digital radio. online radio
{ stations

UNIT-II Set —up and functioning 0
speakers

Radio Newsroom- employee and working process, Qualities of News Editor

and News Reporter
Radio news bulletin: News-gathering, Elements of a radio news story, wriung

Fa radio studio, Microphones, console. mixesand | CLO2 12

| radio news, elements of a radio news bulletin _

"UNIT-III | Introduction and functions of TV Journalism CLO3 12
Types of TV studios, Set up and functioning of a TV studio

i lntroductiomo\r’idcocameras:EFP,ENG,SteadyCameras.Crane.Ca

! mcra,Hexacoplcr,SpidersCamcra _

| cCLO4 12

UNIT-1V | Structure and functioning of TV newsroom
' TV news bulletin: News-gathering, Elements of a TV news story, Story

structures- inverted pyramid, diamond, hour glass, narrative
TV news script, elements of a TV news bulletin
News anchor, presenter and reporter’s roles and responsibilities

| | TV debates,interviews and ypes of interviews

I

|




¥,

b

o

)

e

Reporting radio news stories for any five events of your city
Writing script for radio news bulletin

Reporting TV news stories for any five events of your city

- TV writing for different types of visuals

- Practical

Writing script for TV news bulletin

Suggested Readings:

-_JChU-PEJ’!‘J:'"

8.

Masani Mehra, Broadcasting & People NBT, New Delhi 1985
Akas Bharti, Vol. 1 &1l Publication,Division. New Delhi
Broadcasting in India-S.R.J oshi, ISRO, June 1997, Ahmadabad
Andrew Boyd: Broadcast Journalism

Mitchell Stephon Holt, Broadcast News - Radio Journalism, Rineheast Winston NY 1980
While T. Broadcast, News writing MacMillian NY, 1984

Wills Edgar and Holt, Writing TV and radio programmes R & W Publication 1967
Rivers Wlliams and work Alison Writing for the Media.

9 Carl Warren, Radio News Writing and Editing
10. Report L. Hillard Radio Broadcasting

21
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B24-MC-204
CcC-M2
Introduction to Graphics Design for Media
Time-3 Hours
Total Credits — 02
Theory - 35

Internal Assessment - 15
Total Marks — 50

Note-. The- question paper will contain nine questions. Students are required to attempt five
questions in all. There will be two questions in each Unit from Unit-I to Unit-1V. Students are
requ:r'ed to attempt one question from each unit from I to IV. Q. No. 1 containing short notes
covering the entire syllabus is compulsory. All the questions will carry equal marks. The students
can attempt question paper either in English or in Hindi language.

COURSE LEARNING OBJECTIVES:

CLO 1: To understand basic concept of Graphic Design.

CLO 2: To know about the levels of colours.

CLO 3: To develop ability to explore, discover and understand the fundamentals used in design.
CLO 4: To enhance image editing by using design application. ]
UNIT Topic ' Contact

Hours

Graphic Design: concept and scope | CLO 1 12
Types of Graphics: raster & vector
Info-Graphics: concept and scope
Visual Perception

Elements of Graphic Design CLO2 12
Colour: Concept and Uses
Colour Wheel: Concept & Uses
Colour Psychology

Design Process CLO3 12
Principles of Design: Contrast, Balance, Emphasis,
Proportion, Repetition, Rhythm, Unity
Interface of Photoshop CLO4 |12
Editing Tools: Cropping. Resizing and Page-setup
Selection Tools: Types and Concept

Image Enhancement: Types and Concept
Retouching: Concept and use ]

| s
| UNIT- 1

UNIT- I

UNIT-III

UNIT- IV

Suggested Readings: :
| Palmer, Frederic: Visual Elements of Art and Design, 1989, Longman.
2. Nupur Sharma , Aesthetics of art, Krishna publishers
3. Graphic design by Narender Singh Yadav
4. Harrington, R. (2012). Understanding Adobe Photoshop CS6: The essential techniques for
imaging professionals. Peachpit Press
5. Sakar, N.N. Art and Print Production, Oxford University Press
S

ﬂ,' e \QP(H



B24-MC-205

MDC-2
MEDIA LITERACY SKILLS - T
Total Credits — &3
Theory - 33
Internal assessment (T) — 13
ical-20

Internal assessment (P) — S
Total Marks — 75

tain nine questions. Students are required to attempt five questions In _311- There
ne question from each

from Unit-I to Unit-IV. Students are required to attempt O o
hort notes covering the entire syllabus is cor_npl?lsor}'. All the gquestions Wil
either in English or in Hindi language.

Note- The question paper will con
will be two questions in each Unit
unit from I to IV. Q. No. 1 containing s
carry equal marks. The students can attempt question paper

COURSE LEARNING OBJECTIVES:

CLO 1: To understand concept of media literacy

CLO 2: To understand the concept of critical thinking and its importance
CLO 3: To identify bias, misinformation and study fact checking

CLO 4: To understand importance of media literacy for well being of society

UNIT Topic

Contact

Hours

CLO 1 12

UNIT-1 Definition Media Literacy: concept and importance

Historical background and development of the concept of media and
information literacy (MIL) Mis information, Disinformation.
Difference between media literacy and basic literacy(ability to read and write)
Difference between Media & Information Literacy & Media Literacy
News Literacy, Digital literacy

UNIT-II | Critical thinking : definition, nature and scope

Importance of critical thinking in message interpretation

Parameters to identify truth and message interpretation skills
Concepts of misinformation, disinformation, distorted information
Challenge of widespread lies in digital age

CLO2 12

UNIT- I Fact-_checking & verification and media literacy in digital era CLO 3 12
Media & Information Literacy (MIL) as tool for right decision making
Concept of ‘Qualified citizen’ and media literacy westem & Indian

perspective.

UNIT-1IV | Media literacy and well being of society CLO4 12
Individual responsibilities as message producer !
Ethical responsibility as social media user |
Media literacy and Crisis Management

L e P



Practical N

1 . o )
|| Students will be engaged in exercise to identify bias and propaganda in messages
| 2

| Students will be assigned to apply the media literacy skills to differentiate fact
. and fiction

'3. | Students will be asked to identify information sans facts on social media

L

Suggested Readings
1. Media Literacy, W. James Potter (2012). Sage Publications
2. Mapping New Media in India. Sunita Naryanan, Sage Publication. 2017
3.

Media Literacy: An essential guide to critical thinking skills for our complex digital
world. Third Edition. 2021.Nick Pernisco. Publisher: Understand Media

Media Literacy: Keys to Interpreting Media Messages. 4th Edition, Art Silverblatt,
Anubhuti Yadav. Vedabhyas Kundu, Kanishka Publishers.

5. Media Literacy Doosri Parampara- Pardeep Rai. Haryana Granth Academy.
Panchkula

4.
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B24-MC-301

CC-A-3
RADIO PRODUCTION

Internal assessment (T) — 20

Internal assessment (P) — 10

Note- The question paper will contain nine
questions in all. There will be tw

required to attempt one question
covering the entire syllabus is compu
can attempt question paper either in English or in Hindi language.

questions. Students are required to attempt five
o questions in each Unit from Unit-1 to Unit-IV. Students are
from each unit from I to IV. Q. No. 1 containing short notes
Isory. All the questions will carry equal marks. The students

-

Time-3 Hours
Total Credits — 04
Theory - 50

Practical-20

Total Marks — 100

COURSE LEARNING OBJECTIVES:

CLO 1: To understand script writing for various radio programmes
CLO 2: To understand the set up and working of a radio studio.
CLO 3: To know about stages of radio programme production.

CLO 4:To undertake radio programme production in different formats

UNIT Topic Contact
Hours
UNIT-1 | Basic principles of script writing for radio CLO1 |12
Script writing for radio Talk, Discussion, Drama, Interview and
Radio feature
Radio news bulletin: News-gathering, Elements of a radio news
story, writing radio news, elements of a radio news bulletin.
UNIT-11 | Setup of Radio Studio , Types of Microphone, Console, Mixer CLO2 |12
Sound System: Mono, Stereo and Surround Sound
Introduction to Radio Software
UNIT- 111 | Radio production formats CLO3 |12
Equipment for radio production
Stages of radio programme production
Personnel in the production process — Role and Responsibilities
UNIT-1V | Editing principles CLO4 |12
Creating sound effects
Editing of Various Radio Programmes
0 ST .



Practical a
1 Writing the script for radio talk and its recording
2 | Radio news - Reporting of events and recordings
3 Production of radio news reel o
‘ 4 | Production of field based Radio features :
Suggested Readings

Masani Mehra, Broadcasting & People NBT, New Delhi 1985

Akas Bharti, Vol. I & II Publication,Division. New Delhi

Broadcasting in India - S. R. Joshi, ISRO, June 1997, Ahmadabad

Andrew Boyd: Broadcast Journalism

Mitchell Stephon Holt, Broadcast News - Radio Journalism, Rincheast Winston NY
1980

6. While T. Broadcast, News writing MacMillian NY, 1984

7. Wills Edgar and Holt, Writing TV and radio programmes R & W Publication 1967.

8. Rivers Wlliams and work Alison Writing for the Media.
9
1

EJ\-I'-!-':-'JI\J':-"‘

. Carl Warren, Radio News Writing and Editing
0. Report L. Hillard Radio Broadcasting



" B24-MC-302

| CC-B3 !

NEWSPAPER DESIGN AND PRODUCTION I

Time-3 Hours
Total Credits - 04
Theory - 50
| Internal assessment (T) ~20 |
i Practical-20 |

Internal assessment (P) ~ 10 |
Total Marks ~ 100 |

| Note- The question paper will contain nine questions. Students arc required to attempt five
| questions in all. There will be two questions in each Unit from Unit-I to Unit-IV. Students arc
| required to attempt one question from each unit from I to IV. Q. No. | containing short notes |
" covering the entire syllabus is compulsory. All the questions will carry equal marks. The students |
' can attempt question paper either in English or in Hindi language.

"COURSE LEARNING OBJECTIVES:

| CLO 1: To inculcate the knowledge of dummy and layout.

' CLO 2: To learn the basic principles of designing.

' CLO 3: To understand photo-editing and photo caption writing.
| CLO 4: To learn applications of newspaper designing software. " )
| UNIT Topic Contact

Hours

| UNIT-I Design and layout: meaning, definition, elements and | CLO1 |12
5 significance

| Terms in layout planning, Stages of layout planning
Concept and Utility of Dummy

Dummy of Newspaper, Magazines

|
% UNIT-Il | Principles of design; Basic approach to create a design CLO2 |12
i Color in design; Innovations in newspaper and magazine design
Web Journalism and Dummy
- Modem Lay-out (Specialized designing)
' UNIT-Ill | Newspaper designing: newspaper size, newspaper format CLO3 |12

Design elements: advertisements, text, headlines, pictures

Page make up — front page, editorial pages, inside pages,
: | magazine pages

| UNIT-IV | Selection Method of Photographs, Graphs, Cartoons, Charts, | CLO4 | 12
i‘ Diagrams, Caption Writing, Selection Point for Caption, Sub
1 Caption and Main Stories ,Headlines Designing tools and basic
i_ applications of newspaper designing software

L =




T

FlL ll Practical

‘I'n 1 li News selection and placement |
| 2 :1 2 Preparing dummy of newspapers |
t -
13 ‘1 3 Writing Headlines for different types of news 4{
| 4 ]1 3 Intro/lead writing assignment |
;X )

Suggested Readings:

1. Shrivastava, K.M., ‘News reporting and editing’, Sterling publishers Pvt. Ltd, New Delhi,
2003.

2. Kamath M.V., ‘Professional Journalism®, Vikas publishing House, New Delhi.1980.

3. Vir Bala Aggarwal. ‘Essentials of Practical Journalism’, concept publishing Company,
New Delhi, 2006.

4. Joseph M.K.. ‘Outline of Editing’, Anmol Publications, New Delhi, 2002.
5. Hodgson. F. W.(1987). Sub editing: A Handbook of Modern
Newspaper Editing &amp: Production, Focal Press.

6. Click &amp; Baird (1994). Magazine Editing &amp; Production, WCB Brown &amp:
Benchmark.

7. Hicks&amp; Homes,(2001). Sub-editing for Journalists Routledge.

8. John, Marydasan (2015) Editing Today: Rules. Tools and Styles. Media House. New
DelhiBAMC 602 (b): Newspaper designing and Production (Practical)
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sl lll-l-M('-BtlJ
CC-C3
T TO ADVERTISING .
INTRODUCTION 1O AD PE—
Total Credits - 04
Theory - S0
Internal assessment (1) 0
Practical-20
Internal assessment (1M 1 |
Total Marks 1o |

question paper will contain nine questions. Students are tequired 1o n‘llcmpt five |
uestions in cach Unit from Unit-1 to Unit-1V. Students are

| to 1IV. Q. No. | containing short notes |
carry equal marks, The students |

Note- The
questions in all. There will be two g
required to attempt onc question from cach unit from
covering the entire syllabus is compulsory. All the questions will
can attempt question paper cither in English or in Hindi language. |
COURSE LEARNING OBJ ECTIVES:
CLO1: To nurture a deep sense and understanding about basic concepts of advertising
CLO 2: To develop understanding about structure and functioning of advertising ageney.
CLO 3: To be familiarized with the coneept of campaign planning
CLO 4: To understand the concept of advertising research
UNIT Topic Contact
Hours

12

UNIT-1 | Advertising: Meaning, Concept, Functions  and — Types. CLO1
Advertising approach: DAGMAR and AIDA Approach, Media
of Advertising, Advertising aspects: lconomic, Social and
Cultural Aspects,  Advertising lithics.  Development  of
__Jﬂ__ﬁ__}_ufld\_/g[li;;_iqg: in India

UNIT- 11 Advurlisingagcncy:' lihlcmul'l"unclinn.'l‘ypcs.Umnnimlinn struetwre, | CLO2 | 12
Selection of ad agency, Agency commission, Client ageney
relationship. Important Advertising Agencies: growth and
development

UNIT- 111 | Advertising Campaign: Process and Planning, Audience measurement: CLOY |12
Audit Bureau of Circulation, Indian Readership Survey, Medin
Scheduling and Budget allocation

UNIT-1V | Introduction to Advertising research, Mothods of Mensuring CLO04 | 12
Advertising [fTectiveness, Copy ‘Testing Telovision Rating Point,
| Gross Rating, Points, Trends in advertising




l‘rupmmg a radio jlﬂ;,h. for 'M channel.

I'rmliull B
l‘n.pm an advertisement for five different pwduus for Print Mu]m

“One Case \ludy Ad\mrusmg C umpmbn

Suggested Readings:

1.

w2

8.

9.

Philip R Cateora and John L, Graham, International Marketing_Irwin McGraw
Hill1999.

William F Arens and Courtland L Bovee, Contemporary Advertising-Irwin1994.
Philip Kotler and Eduardo L Roberto, Social marketmg, strategies for changing
public behaviour- The freePress-1989.

Jib Fowles, Advertising and popular culture-Sage Publlcauons 1996 Mary
Cross, Advertising and Culture-Prentice Hall2001

Rajeev Batra, John G. Myers, David A. Aaker, Advertising

Management,Pearson Education

Manendra Mohan- Advertising Management; Tata

McGrawHill Promotion-Stanley

George E. Belch, Micheal A. Belch, KeyoorPurani: Advertising and
Promotion; Tata McGraw Hill

Handbook of Journalism and Mass Communication by VirBala Aggarwal
V.S.Gupta

Mass Communication in India- Kevall. Kumar

10. AbhinayDarpan- Ashok NathSasthri(Bengali)

e

1



B24-MC-304
CC-M-3
COMPONENTS OF MULTIMEDIA

Time-3 Hours

Total Credits — 04

Theory - 30

Internal assessment (T) — 20
Practical-20

Internal assessment (P) — 10
Total Marks — 100

Note—l Thg question paper will contain nine questions. Students are required to artempt five
questions in all. There will be two questions in each Unit from Unit-I to Unit-IV. Students are
required to attempt one question from each unit from I to IV. Q. No. 1 containing short notes
covering the entire syllabus is compulsory. All the questions will carry equal marks. The
students can attempt question paper either in English or in Hindi language.

COURSE LEARNING OBJECTIVES:
CLO 1: To know the basic elements of multimedia and h
CLO 2: To understand the primary elements of multim

applications and projects.
CLO 3: To study the relation of necessary elements i.e. audio and video an

ardware-software requirements.
edia i.e. text and image for the multmedia

d audio-visual media.
Itimedia indusTy.

CLO 4: To understand the animation concepts and the importance of animation in mu

UNIT Topic Contact
Hours

UNIT-1 Multimedia basics: definition. meaning. need of multimedia: CLO1 12

Basic elements of multimedia
Hardware and software requiremen
Mmultimedia aauthoring and ttools
UNIT-II Text: usage of text and fonts in multi media projects. families  CLO 2 12
and faces of fonts, outline fonts, bitmap fonts and hypertext. |

typeface. text settings
Image: definition, image types. Vector vs
layers, color schemes, image file formats

sound, frequency and bandwidth. decibel. | CLO 3 12
is. MIDL recording |

ts for multimedia

bitmap images, [mage |

R ===
UNIT-III | Audio: digitization of

data rate, audio file format, ssound synthes
and mixing, audio console, audio software and hardware i
Video: video basics, video standards, analog and digital video. |
video recording, storage formats, shooting and editing video, file |

formats ,
|

__.___——-———'—'_____._____—_ - - T

UNIT-IV | Animation: definition and principles of animation. cell - CLO4 12
animation, stop motion, morphing. difference between 2D and
3D animation, adding video effects

DRI (S

N



Practical ]l
R T | To prepare a file with Text and Paragraph alignment.
E L‘I‘o odit an Image by Cropping, resizing the same. |
i e —ee e |
\ 3 \ To cdit a image by using five filters and effects

| 4

To prepare a power point HrESEﬁtaﬂon by using multimedia
components

Suggested Readings
1. Multimedia Basics, Volume 1 by Andreas Holzinger, Firewall Media.
2. Fundamentals of Multimedia, Ze-Nian Li, Mark S. Drew, Pearson Prentice Hall, 2004
3.

o oo N

Multimedia Basics, Suzanne Weixel, Jennifer Fulton, Karl Barksdale, Cheryl Morse,
Bryan Morse, Thomson/Course Technology

Malik and Agarwal, S. and A. (October 2012). "Use of Multimedia as a New
Educational Technology Tool-A Study"(PDF). [nternational Journal of Information
and Education Technology.

The Animation Book A Complete Guide to Animated Filmmaking--from Flip-books
to Sound Cartoons to 3-D Animation By Kit Laybourne - 1998

Character Animation Crash Course by Eric Goldberg

Animation: From Script to Screen by Shamus Culhane

The Animator’s Survival Kit by Richard Williams

The Illusion of Life by Frank Thomas and Ollie Johnston
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B24-MC-305

MDC-3

PHOTOGRAPHY
Time-3 Hours

Total Credits — 03

Theory - 35

Internal assessment (T) — 15
Practical-20

Internal assessment (P) — 5
Total Marks — 75 |

Note- The question paper will contain nine questions. Students are required to attempt five
questions in all. There will be two questions in each Unit from Unit-1 to Unit-IV. Students are
required to attempt one question from each unit from I to IV. Q. No. 1 containing short notes
covering the entire syllabus is compulsory. All the questions will carry equal marks. The students
can attempt question paper either in English or in Hindi language.

| COURSE LEARNING OBJECTIVES:

CLO 1: To learn basic concepts and importance of Photography
CLO 2: To learn mobile photography

CLO 3: To learn uses of lights in photography

CLO 4: To learn photo editing and new trends in photography

UNIT Topic Contact
Hours
UNIT-1 Introduction and Development of Photography CLO1 |12
Photojournalism - Role and importance
Qualities of a good photograph

Tools of Photography, types of cameras
Traditional and digital camera, Part of Camera, Camera
control

UNIT- 11 Emergence of Digital technology CLO2 |12
Digital Photography, Mobile photography
Selecting Images,

Size, and quality

Indoor and Outdoor Photography

UNIT- I
Lighting principles _ CLO3 |12

Role of lighting

Different types of lighting and its uses
Role of subject, quality of photograph
Developing different sizes of photograph

UNIT- IV
Photograph Editing Techniques CLO4 |12

Cropping, Enlarging & reducing
Clubbing/Grouping

Color composition

Filter, length, focus, Shots

Photo feature, New trends in photography

N -




" Practical

I

The students have to prepare a Digital portfolio along with print |

R
~.
1[

containing at least 20 photographs clicked by them. _

They have to develop a photo-feature on a theme selected in |
consultation with the concerned faculty. |

2
1
|

|

Suggested Readings:

1. Digital Photography (Hindi),Vishnu Priya Singh,Publisher-Compmech

Publication Limited.

Digital Photography (Hindi)Hardcover (2018), Riyaj Hasan, Book

Enclave.Jaipur.

Photography Technique and Uses (Photography Taknik aur Pryog), Narendra

SinghYadav, Rajasthan Hindi Granth Academy.

4. Practical Photography Digital Camera School: The Step-by-step Guide to
Taking Great Picture, Carlton Books Ltd.(London)

rJ

lad
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B-24-MC-401

CC-Ad
TV PRODUCTION

Time-3 Hours
Total Credits — 04

Theory - 50

Internal assessment (T)-20
Practical-20

Internal assessment P)-10
Total Marks —100 |°

Note- The question paper will contain nine questions. Students are required to attempt five
questions in all. There will be two questions in each Unit from Unit-I to Unit-IV. Students are
required to attempt one question from each unit from I to V. Q. No. 1 containing short notes
covering the entire syllabus is compulsory. All the questions will carry equal marks. The students
can attempt question paper either in English or in Hindi language.

COURSE LEARNING OBJECTIVES:

CLO 1: To understand television journalism and stages of TV production.
CLO 2: To study set up of television studio and uses of various types of camera and lighting
CLO 3: To learn techniques and skills for presentation, anchoring of television programme I

CLO 4: To undertake television programme production of different format.
UNIT Topic Cuntacﬂ
Hours
UNIT-1 Television Journalism; Characteristics of Television as a medium of CLO1 12
Mass Communication. Significance of TV journalism. Stages of TV
programme production: Pre-production, Production, Post Production.

Basic principles of script writing for TV. Scripts for various Television
Formats

UNIT-11 | Setup of TV Studio, Types of te levision studios, Introduction to Video | CLO2 12
cameras: EFP, ENG, Steady Cameras, Crane Camera, Spiders Camera,
Drone cameras. Green screen, Use of Tele-prompter, multi-prompter.
Television Lighting techniques, Fill, Main, and back lights Television
production and shooting progr'am crew. Camera Shots, Camera
Movements, Camera Angle

UNIT- 111 Television newsroom, Newsroom structure, TV news bulletin: News- CLO?2 12
gathering, elements of a television news story, writing news, elements
of a TV news bulletin, Television Debates, Interviews; Types of
interviews. News anchor, presenters, reporter’s roles, and
responsibilities

[ I SS——

S (S [ ok . won .

UNIT-1V | Editing; offline, online editing, linear editing, non-linear editing. CLO2 |12
Introduction to basic editing softwares.VFX, SFX . New trends in
television journalism, TV Online and Online Demand TV channels on
mobile phones, Alternative news media, Netflix, Apple TV etc.

i ”

S

e ———————————




Practical

o

| Leam techniques and skills for presentation, anchoring for
Television programme and produce TV news bulletin
Able to work in a TV studio

-
o E—

Write scripts for various TV programmes

(]

fad

i
|
!
!

| Undertake TV pmgnuuinc production in different formats using
l basic editing software’s o

| Write scripts for various TV programmes
| —i

h

——— T
N

Suggested Readings

1. Deborah Potter, Handbook of Independent Journalism (2006).

2. News Editing , William L. Rivers.

3. Telvision Production 16th Edition. Jim Owens ,2016. Asbury University, New York City.
4. Interactive Television Production, Mark Gawlinski. Focal Press. MA, 2003.

5. Broadcasting in India,P.CChatterji,Sage Publication, London.

6. Anura Goonase Kera and Paul Lee T.V. Without Borders AMIC, Singapore, 1998.

7. A. Michel Noll., TV technology - Fundamentals and future prospects

8. Barrows Wood Gross, TV Production.

9. Tony Verla,Global, Television

10. Horale Newcomb Television - The Creal view Amed. Oxford. 1987.



B24-MC-402

CC-B-4

INTRODUCTION TO PUBLIC RE LATIONS
Time-3 Hours

Total Credits — 04
Theory - 50

Internal assessment (T) — 20
Practical-20

Internal assessment P)-10
Total Marks — 100

Note- The question paper will contain nine questions. Students are required to attempt five
questions in all. There will be two questions in each Unit from Unit-I to Unit-IV. Students are
' required to attempt one question from each unit from I to IV. Q. No. 1 containing short notes
covering the entire syllabus is compulsory. All the questions will carry equal marks. The students
can attempt question paper either in English or in Hindi language.

COURSE LEARNING OBJECTIVES:

' CLO1: To acquire knowledge about basic concept of PR.
CLO 2: To understand basic tools of public relations..

| CLO 3: To understand PR set up in various sectors.
CLO 4: To learn the ethics and laws of public relations.

UNIT J Topic

|
|

=]

Contact

Hours

UNIT-1 | Public Relations- definition and concept, growth of PR in India. | CLO1 | 12
| Differences between PR, Publicity, Propaganda, Advertising and |
public opinion and corporate communication. PR as a
Management function. Image building, Concept of e-PR

"UNIT-1I | Strategies of PR—planning-implementation-research-evaluatjon. CLO2 |12
' PR practitioners and media relations, press conference, press
releases and other tools of Public Relations-Newspaper and
magazine, Radio, television and film , New media and social
media, Alternate media and traditional media

UNIT- III | Publics of PR- internal and external. PR in various sectors. PR in | CLO 2 | 12
Central and State Government.PR in private sector. Duties and
responsibilities of PR professionals.PR Agencies, PR for-
hospitals, NGOs, Defence, Police, Media Institutions Political
parties.

?TrN[T- IV | PR research techniques. PR and Crisis Management- Case | CLO2 |12
; Studies. PR Code of Ethics by professional bodies, Ethics of e-
i PR, Laws relating to public relations and corporate

communication. Professional organizations of PR- PRSI, PRCL

Career in Public Relations




Practical

1 | Writing at least 10 press releases of the functions and events of your
' institution which you have recently attended.
2 Preparing at least 05 posters of the visions of the government of your
state ]
3 " Preparing at least five pamphlets of the visions of your institute
4 " Making at least five pamphlets for the missions of your institute
| § Preparing at least 5 leaflets for attracting quality students in your
| institute.
6 ' Planning a newsletter of your institute to build its image
7 " Create a blog for your institution
'8 "Examine 2 case studies to understand the role of PR in crisis
' management
Suggested Readings

1. “Managing Public Relations’ By E.Grunig James and Hunt Todd. New York: Rinchart
and Winston.

2. ‘Public Relations Management” By J aishriJethwaney and N .N.Sarkar NewDelhi: Sterling
Publishers Private Limited. i
3. -Public Relations in India’ BY J.M. Kaul. Kolkotta:NayaProkash.

4. ‘PR as Communication Management’ By Crable E.Richard Edina,Min:Bellwether Press
5. ‘Public Relations:The Profession and the Practice’” By Baskin W.Otis. AronoftE.Crotg

and Lattimore Dan. Dunuque: Brown &amp; Benchmark. )

6. Vigyapan aur jansampark’ By Jaishri J ethwaney,RaviShanker and NarendraNath Sarkar.
New Delhi:Sagar Publications



B24-MC-403

CcC-C4
Media ;: Current Affairs

Time-3 Hours

Total Credits — 04

Theory - 50

Internal assessment (T)-20

Practical-20

Internal assessment P)-10
Total Marks — 100

Note- The question paper will contain nine questions. Students are required to attempt five questions in all. There
will be two questions in each Unit from Unit-1 to Unit-1V. Students are required to attempt one question from each
unit from 1 to 1V. Q. No. 1 containing short notes covering the entire syllabus is compulsory. All the questions will
carry equal marks. The students can attempt question paper either in English or in Hindi language.

COURSE LEARNING OBJECTIVES:

CLO 1: To learn the functioning of the system of Government of India.
CLO 2: To learn the Structure of bureaucracy and judiciary.

CLO 3: To study the wide coverage of important issues in media.
CLO 4: To learn the critical understanding of media coverage.

UNIT Topic Contact
Hours
| UNIT-1 Structure of Governance in India: Centre Government, State CLO1 |12

Government, Panchyati Raj
Structure and powers of law making agencies: Parliament, State

Legislative, State Council
and Panchyat .

UNIT- 11 | Structure of bureaucracy at centre level, Hierarchy of CLO2 |12
administrative officers in state capital, District and block level.
Structure of Judiciary: Supreme court, High court, District court

'—'_______-— . . - - . .

UNIT- 111 | Major current ‘nternational, national & regional happening CLO3 |12
related various fields during the semester. Major issues related
Indian economy and important economic happenings in the
world during semester.

Central budget, GDP( Gross domestic product

'—'___-_____. . . . .

UNIT-1V | Issues related media organization and debate over media coverage | CLO 4 12
Issues related working of media organizations and their coverage.
Critical analysis of coverage of important issues in media.
Comparative analysis of coverage of print and electronic media on

important happenings

=Y WM
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Practical
e ed
1 Practicing and making asSignments of general knowiedgz.
2 Practicing and making assignments Current affairs znd
contemporary activities of local. regional. national and
international level i
3 \{amnﬁamie“ﬁmnthcxaicstmonﬂﬂ} competitive magazines
of standard publications like Competition Success Review.
Prativogita Darpan(English). Prativogita Darpan{Hindij.eic.
Suggested Readings
1. ~Ariham Current Affairs’(Latest edition) Basic General Knowledge” (Latest
edition).By
1. V.V.K Subburzj Publication of Sura College Compitition.

' Rasic General Knowledge™ (Latest edition ).ByV.V_K_Subburaj. Publication of Sura
College Competition.

-General Knowledge™ (Latest edition): India & World. By

Saumva Ranjan Behera Maxcurious Publications

-Generzl Knowledge™ (Latest edition) By Manohar Pandey (Online pubiication).
-Mznorama’(Latest edition) .

o
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Syllabi for Under Graduation Program in

Communication Theories and Practice

Semester: 7th

Qession: 2024-25

["Name of Program “TUnder Graduation in ~ | Program Code | B24-BAMC

o | Mass m;l@nication____L I _4_{____ rrrrr
hﬂame of the Course | C ommunication Theories | Course Code ! B24-BAMC-701
F | and Practice ——_— _i_{___ —
| Hours per Week | 04 *_________*_Crcdits - 104 (L4, T:0, P:0)
| Maximum Marks | 70 External = 30 Internal  Time of Examinations : Three Hours
| '=100Marks | |

e ———— - ——

 Note:

\ Examiner will set nine questions and the candidates will be required to attempt five qucs}ions n
1 all. Question number one will be compulsory containing short answer type questions tro_m all
| units. Further, examiner will set two questions from cach unit and the candidates will be
| required to attempt one question from each Unit. All questions will carry equal marks.

| S S —
;r(.‘ourse Learning Outcomes (€ LO):

1 Learning Outcomes.

|

—— e

1. Students will be able to explain the key components and functions of various |
communication models. including their relevance in understanding the communication
process.

\ Students will demonstrate an understanding of major communication theories and their

11 implications for media influence, audience behavior, and communication processes.

|

|

\

I
|
|
|

=2

)

Students will be able to design and conduct offective communication research, including
selecting appropriate research methods, analyzing data, and interpreting findings. i
4. Students will gain proficiency in applying both quantitative and qualitative research -
methods to investigate communication phenomena, analyze data, and draw meaningful
conclusions. )

5. Students would develop competencies to undertake media research.

[

‘l 1.1 SMCR, Las well Model

!I 1.2 Osgood Model, Dance Model
|

|

l

13 Shannon and Weaver Model, Wilbur Schramm
1.4  Westley & Maclean, Gerbner Model

2.1 Theories of Communication
i, 2.2 Direct Media effect theories, Limited Media effect theory etc.

Fod
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-

2.3
2.4
| 25

Cultivation Theory, Framing Theory ae

Uses and Gratification. Spiral of Silence Theory, Play Theory etc.
Perception and Retention Theory

Unit 3:
' 31
3.2
33
34

I. Unit 4:

Research: Meaning & Concept

Types of Research, Descriptive, Historical, Action Research etc.
Research Process, Research Methodology.

Research Approaches, Positivism and Post Positivism.

4.1
4.2
4.3
4.4

Nature and Significance of Communication Research
Stages and types of Communication
Public Opinion Research

Quantitative & Qualitative research, content analysis

- References:

Uma Narula- Handbook of Communication Models, Perspectives, Strategies

l ¢ Uma Narula-Mass Communication Theory and Practice
'1 Denis.McQuail-Mass Communication Theory

]

|

John Fiske-Introduction to Communication Studies

e Manoj Dayal- Media Metrics

Roger D. Wimmer & Joseph R. Dominick- Mass Media Research: An Introduction
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Syllabi for Under Graduation Program 1n
Writing Skill

Semester: 7

Session: 2024-25

Name of Program Under Graduation 1n Program Code B24-BAMC
- ~_Mass Communication [ S
Name of the Course = Wnting Skill Course Code iﬂg;"_:—f
Hours per Week 04 Credits 04 (L:4. T:0, P-0)
Maximum Marks 70 External ~ 30 Internal  Time of Examinations ~ Taree Hours
| =100 Marks
Note:
Examiner will set nine questions and the candidates will be required to atiempt five questions B

all. Question number one will be compulsory containing short answer type questions Irom all
units. Further. examiner will set two questons from each unit and the candidates will be
required to attempt one question from each Unit. All guestions will carmy equal marks.

Course Learning Outcomes CLO):
Learning Outcomes:

1. To make students acquainted with various forms of print media.

7. To train students with existing various technologies widely in use 12 print
journalism.

3. To enhance journalistic skills of students.

4. To augmenting the knowledge of various news agencies.

Unit 1:
1.1 Different stages of scripting - idea - research - Synopsis - Qutline-treatment -
story
1.2 Fiction Script writing - Dramatic structure - Rising action - Falling actuion
1.3 Narrative structure - Characterization and theme - Adaptation - Short ficnon
forms and formats — Non - fiction script writing

1.4 Rhetorical and Expository structure - Short Nonfiction forms and formats

Unt2: i N
| 2.1 News writing (Style and Structure), Words and Terms or used n Journalism

! 2.2 Media, News Values, News Sources

VY

P

3
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2.3 Writing Feature and Article,
2.4 Writing Reviews & Criticism: Books, Films. Television Programmes,

Theatre, Art exhibition

Unit 3:
3.1 Script organization - target audience consideration

3.2 scripting for science/development program
3.3 scripting for educational program

3.4 scripting for women's program

Unit 4:
| 4.1 Reporting skills, Interview, Various types of Reporting, Editing practice
4.2 Translation practice. News Writing. Picture Editing
4.3 Writing Features, Article. Editorial, Reviews for various media
4.4 Preparation of Newspaper, Layout Design, Dummy Preparation, Page Make-
Up.
‘References: _ e

|, Shrivastava K. M., News Reporting and Editing, Sterling Publishers Pvt. Ltd.

2. Ahuja Charanjit. Print Journalism: A Complete Book of Journalism, Partnidge
India

3. Hodgson F. W., Modern Newspaper Practice: A primer on the press
(Journalism Media Manual). Routledge; 4%ed.

4. Kamath M.V., The Journalist's Hundbook, Vikas Publishing House Pvt. Ltd.

5. Mohan Sumit, Media Lekhan, Vani Prakashan.

6. Hough George A., News Writing, Gaurav Book Centre.
Goyal B. S.. Principles and Practice of news Writing, Shree Publishers &

Distributors.

o O
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Syllabi for Under Graduation Program in

Growth and Development of Media

Semester: 7"

Session: 2024-25

Name of Program | Under Graduationin | Program Code B24-BAMC
S | Mass Communication

Name of the Course | Growth and i Course Code B24-BAMC-703
| Development of Media | ’

Hours per Week T 04 i '__“:_(:1_{*@;‘.“ T T4(LATOP0)
Maximum Marks | 70 External + 30 I Timeof

Three Hours

| - L
n—— | Internal = 100 Marks | Examinations
Note:

Examiner will set nine questions and the candidates will be required to attempt five questions
in all. Question number one will be compulsory containing short answer type questions from
all units. Further, examiner will set two questions from each unit and the candidates will be
required to attempt one question from cach Unit. All questions will carry equal marks.

Course Learning Outcomes (CLO):
Learning Outcomes:

Students will explore the historical evolution of print media, radio, television, and
cinema.

Students will know the origins and roles of Indian news agencies in shaping media
content and dissemination, emphasizing their significance in the media landscape.

Students will learn about the ownership and management structures within the press.
radio, television, and cinema industries.

()

4. Students will learn the characteristics and impact of cinema journalists.
5. Students would develop holistic understanding about evolution of media in India.
Unitl: |
1.1 Development of Print Media: Historical Journey
1.2 Indian Press; Post Independence
1.3 Origin of Indian News Agencies and their role '.
1.4  Management and ownership Pattern of Press ,
Unit 2: a

2.1  Development of Radio: Historical Journey
2.2 Development of Radio in India
2.3 Public and Private Radio Systems, FM, AM etc.

2.4  Organizational structure of the Radio, Present Status, New Trends
T -

o



3.1 Development of Television: Historical Journey \
3.2 Development of Television in India
3.3 Public and Private T.V. Channels

3.4 Organizational structure of the Television Industry, New Trends

| Unit 4: \
4.1  Cinema: Historical perspective l
1\ 42  Development of Cinema in India \
\ 4.3  Characteristics of Hindi Cinema
\ 44  Cinema as a medium of Mass Communication, Current Status, Emerging ll
\ Trends l
\ |
References: |

e Kewal ] Kumar -Mass Communication in India.

¢ Ranga Swamy, Parthasarthy -Journalism in india. l
o Natrajan J.- History of Indian Journalism.

e Jeffrey Robin- India’s News Paper Revolution.

o Seema Hasan- Mass Communication: Principles and Concept

L ]

|
Handbook of Journalism & Mass Communication- Aggarwal, Vir Bala & Gupta, V. S. \
|
l
J




Syllabi for Under Graduation Program in

News Writing

Semester: 7"
Session: 2024-25

(Name of Program  Under Graduation in | Program Code rB'.M—BAM(' |
| Mass Communication '—"_”'JF_—‘——-' I
["Name of the Course = News Writing | Course Code | B24-BAMC-704
| - § S S——
HowsperWesk |04 |Creaws | 04C4ATORD
i Maximum Marks | 70 External + 30 | Time of l Three Hours
R SR | Internal = 100 Marks | Examinations | B
' Note: i '

| Examiner will set nine questions and the candidates will be required to attempt five questions
‘ in all. Question number one will be compulsory containing short answer type questions from

all units. Further, examiner will set two questions from cach unit and the candidates will be
| required to attempt one question from each Unit. All questions will carry equal marks.

[_Cgu_r._%e Lt:?ﬁhiﬂgﬁuléd?ﬂcs (CLO): -
1| Learning Outcomes
e Students would be able to know the basic skills required for writing for media.

e Students would be able to comprehend the difference between journalistic writing and

l

l

|

creative writing. ‘
e Students would understand and identify the different genres of writing.

| e Students would be able to develop requisite skills for writing for different tyopes of
| media.

e Students would appreciate the importance of media writing, and built apt

| competencies for media writing.

~ e Writing-An introduction, purpose, scope and relevance
\ e Basic Elements of writing
e Skills required for writing, Tools for Writing

e Essential for good writing

Bi 9



eferences.

|
1
|
\
|

|

o Journalistic writing, Genres of J ournalistic Writing
e News Writing -Basics

e Writing for Print Media. Electronic Media, New Media : Characteristic Features for

Writing for Media

e Writing Articles, Opinion Pieces, Editorial, Letter to Editor

e a————

Unit 3:

e Creative writing -Basic, Various Genres of Creative Writing
e Personal creative cxpression ~Poctry & Prose . fiction writing
e Featurcs, Wniting features

e Writing Travel Reports. Writing on Arts & ( ulture

e Writing Book Reviews. Film Reviews
e Writing on Food. Fashion, Lifestyle
e Writing on Social issucs ‘Human Interest, Community 15sues

e Writing on Science, Env ironment and Health issues

Writing for Media- Usha Raman
Media Lekhan- Sumit Mohan
Media Lekhan- (Siddhant Aur V. Jyayar)- Chandraprakash Mishra

Samachar Lekhan evam reporting- Ashok Kumar

Samachar Avdharna Evam Lekhan Prakriya- Subhash Dhuliya

Bond Ruskin -How to be a writer.

Raman. Usha- Writing for Media.

Anjana Neira Dev, Anuradha Marwah. and Swati Pal-Creative Writing: A Beginner S
Manual




Syllabi for Under Graduation Program in

Computer Application in Journalism

Semester: 7"

Session: 2024-25
Name of Program Under Graduationin | Pi‘nﬁgriﬁﬁ Code

[ B24-BAMC
| Mass Communication ‘
Name of the Course Computer Application in | Course Code B24-BAMC-705
| Journalism

! _ |04 | Credits 04 (L:4, T:0, P:0)
MaXImUITl Mal‘ks P e

70 External - +30 Time of Three Hours
Internal = 100 Marks _| Examinations

Note:

Examiner will set nine questions and the candidates will be required to attempt five questions
i all. Question number one will be compulsory containing short answer type questions from

all units. Further, examiner will st two questions from each unit and the candidates will be
required to attempt one question from cach Unit. All questions will carry equal marks.

Course Learning Outcomes (CLO): o

Learning Outcomes:

1} e Students would be able to know the basic skills required for writing for media.
ll * Students would be able to comprehend the difference between journalistic writing and
| % Yt
I, creative writing.
| e Students would understand and identify the different genres of writing,
¢ Students would be able to develop requisite skills for writing for different tyopes of
media.
e Students would appreciate the importance of media writing, and built apt
, competencies for media writing.
'rUnit Ia

'] 1.1 Definition, Origin & History
1.2 Classification of Computers
1.3 Introduction to input & output devices
| 1.4 Introduction to memory — Primary & Secondary

| I g
Unit 2:

| 2.1 Introduction to graphical and user interface (GUI)
2.2 File and Folders - Flash, Directory

B O

t




~

e . . ) : T = T
2.3 Creating, Copying, Moving, Deleting and Renaming

Mications & Setting : Desk top Management, tool box
Unit 3: o -
3.1 MS-Word and Application —basics

' 3.2 Typing and editing, formatting text
' 3,3 Quark Express basics

3.4 Power Point - Introduction, presentation, graphics, creating presentation and slide shows

Unit 4
4.1 Introduction to Internet, definition, various activities
4.2 Tools and services on Internet
4 3 Internet protocols FTP, HTTP, TCP, IP

' 4.4 Major News Sites, E Magazines, online newspapers

' References:

Writing for Media- Usha Raman

Media Lekhan- Sumit Mohan

Media Lekhan- (Siddhant Aur Vjyayar)- Chandraprakash Mishra
Samachar Lekhan evam reporting- Ashok Kumar

Samachar Avdharna Evam Lekhan Prakriya- Subhash Dhuliya
Bond Ruskin -How to be a writer. '

Raman, Usha- Writing for Media.

Anjana Neira Dev, Anuradha Marwah, and Swati Pal-Creative Writing: A Beginner S
Manual

10



Syllabi for Under Graduation Program in

Media Law and Ethics

Semester: 8™

Session: 2024-25

Name of Program  Under Graduationin | Program Code | B24-BAMC
f _ Mass Commuunication ' e
Name of the Media Law and Ethics Course Code B24-BAMC-801
_Course _ |
Hours per Week U] C Credits 04 (L.:4, T:0,
S | ' P:0)
Maxvimum Marks 70 External + 30 lnternal |~ Time of Examinations | Three Hours
T = 100 Marks | _ - 'ﬂ'
Note: ,

Examiner will set nine questions and the candidates will be required to attempt five questions |
i all. Question number one will be compulsory containing short answer type questions from |
all units. Further, examiner will set two questions from cach unit and the candidates will be
required to attempt one question from each Unit. All questions will carry equal marks.

Coursef,a'nin_g‘bﬁtmmes ((_‘1..:0):__ “ . ___h_!
Learning OQutcomes: !
|
i

1. Students will understand the historical context of press regulation and its impact on

media freedom, enabling informed analysis of media practices.

Students will recognize the significance of the right to information in media, |

empowering them to engage with transparency, accountability, and citizen

empowerment.

3. Students will interpret the provisions of the Press and Registration of Books Act,
equipping them with knowledge about legal aspects relevant to publishing and |
journalism.

4. Students will understand media cthics, explore cthical principles, and apply them to |
real-world scenarios, fostering cthical decision-making in  journalism and
communication.

5. Students would comprehend the conceptual and applied aspects of media ethics

I

1.1 Press Regulation: A Historical Perspective

1.2 Censorship and Media: A Historical Perspective

1.3  Emergency & Censorship: Indian Experience

1.4  Freedom of Speech and Expression in the Constitution of India

11




-t Tnit2:
2.1  Media and Right to Information
2.2 Contempt of Court Act 1971
23  Defamation Law in India
2.4  Rightto Pnvacy

e e Sageafoag

Unit 3:
3.1  Press and Registration of Books Act 1867
3.2  Copy Right Act 1957

. 33 Consumer Protection Act 1986

' 3.4  Prasar Bharti Act 1996, 1T related acs

Unit 4:

41  Media Fthics-Meaning and Concept. Relevance of Mediz Ethics

ey

42  Media Ethics-A Historical perspective
43  Code of ethics for Media Professionals
44 Ombudsman—Definition. Role &Responsibility.

- References:
; e C.SRayudu. S .BNageshwar Rao-Mass Media Laws & Regulanons
} e R.K.Ravindran-Press in Indian Constitunon
f e Dr Rakesh Kumar Singh. Souvik Dhar-Media Law (Including Right to Informatx
“ Act)
e Sohini Mahapara-Media Law in India
e M. Neclamalar-Media Law and Ethics




Syllabi for Under Graduation Program in

Reporting & Editing

Semester: 8"

Session: 2024-25

1\_ Name of Prhgram

Under Graduation in | 'P'ro'g'ra—m Code B24-BAMC
e —— Mass Communication
Name of the Course | Reporting & Editing

Course Code B24-BAMC-802
‘Hours per Week (04 Credits 04 (L:4, T:0, P:0) |
Maximum Marks 70 External + 30 | Time of . Three Hours

Internal = 100 Marks | Examinations

Note:
Examiner will set nine questions and the candidates will be required to attempt five questions |
in all. Question number one will be compulsory containing short answer type questions from |
all units. Further, examiner will set two questions from cach unit and the candidates will be -

l\ required 1o attempt one question from cach Unit. All questions will carry equal marks.

|-

1

Course Learning Outcomes/ Ob_jcétiifék (CLO):

'] I. The students will be able to describe the key clements of news, including faimess, |
* clarity, brevity, and truthfulness, and understand the duties and responsibilities of |
1 journalists in delivering accurate and impactful news.

2

The Students will be able to identily and evaluate various news sources, comprehend

the process of news coverage, and understand the significance of news conferences,
meetings, and gatherings in journalism,
3

|
The Students will have the ability to apply investigative and interpretative appruache:, !
to news, critically analyze news from marginalized groups and gender perspectives,
' and recognize the role of news in promoting peace, reconciliation, social justice, and |
human rights. |
Students will be proficient in news editing, including the responsibilities of a copy
editor. tools used for editing, and the selection of news for publishing.
5 Students will develop competencies for carcer in print media

4.

Unit 1:
1.1 News: Definition, Meaning and Concept, [airness, clarity, brevity, verification, i
truthfulness, news slants

1.2 Duties and responsibilities of journalist

1.3 News structure, Introduction, Types ol News
1.4 Journalistic interview




B e
| Unit

| & ]

2.1 ews source, Ne !
») iu\ s source, News coverage, news conferences, meetings, gatherings etc.
2.3 . 1L\\ s pcats. covering court, legislature and parliament, govt. organizations
. Covering crime, accident, disaster, law & order
2.4 Reporting: social, rural, art and culture, sports, education and development,
i etc.
- Unit 3: -

s lavestigative approach, interpretation approach, in-depth approach in news

Analyzing news from marginalized groups and gender point of view, conflicts
and communal riots

3.3 News for peace and reconciliation
3.4  News for social justice and human rights
Unitd: E
4.1  News Editing: Copyeditor, responsibilities and tools, sclection of news for
publishing
42  Headlines-concept and types
43  Editing different copies, managing online desk, photo-cditing.
4.4  Essentials of page makeup, proof reading, photographic coverage of news
- References:

Vir Bala Aggarwal & V. 5. Gupta _Handbook of Journalism & Mass Communication

e Seema Hasan -Mass Communication: Principles and Concepts

e Keval ) Kumar- Mass Communication in India

jean Folkerts and Stephen Fry -The Media in Your Life- An Intr

Communication

oduction to Mass

e M. V. Kamath-Professional Journalism

e K. M. Srivastava- News Reporting and Editing:

« Surbhi Dahiya - Beat Reporting and Editing: Journalism in Digital Age

e e - o iiat)
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Syllabi for Under Graduation Program in

Broadcast Journalism

Semester: 8"

Session: 2024-25

' Name of Program '

| Under Graduation in | Program Code - B24-BAMC
| Mass Communication |

| Time of | Three Hours
| Internal = 100 Marks | Examinations |

Name of the Course | Broadcast Journalism l Course Code ] B24-BAMC-803
{ | | |
| | | i ]
Hours per Week | 04 | Credits | 04 (L:4, T:0, P:0) |
' Maximum Marks | 70 External + 30 i

| Note:

' required to attempt one question from each Unit. All questions will carry equal marks.

| Examiner will set nine questions and the candidates will be required to attempt five questions

~1n all. Question number one will be compulsory containing short answer type questions from
- all units. Further, examiner will set two questions from each unit and the candidates will be

. Course Learning Outcomes/ Objectives (CLO):

¢ Students will learn about the basics of Broadcast Media (Radio & Television)
Students would gain knowledge about the essentials of Broadcast Journalism

L
e Students would gain skills about writing for broadcast media platforms.
L]

of Broadcast Media

Students would develop competencies to be a Broadcast Journalist

Students would gain knowledge about the basic production process and programming |

Unit 1:
' 1.1 Radio - Oral Medium, main features

1.2 Radio - Public Sector Broadcasting, Commercial Radio,, Community Radio,
Campus Radio

1.3 Radio as a medium of Mass Communication Radio News Bulletin, Radio for Social
Change and Development Goals

1.4 Various types of Radio Programs especially on Aakashvaani, Duties. roles and

responsibilities of Radio personnel in Radio Stations

15




' 2 2 Writing for Radio, News Writing for Radio. Radio Anchoring
| | 2.3 Writing Radio scripts, Writing for different types of Radio programmes
'. 2.4 Radio recording and editing. Technological aspects of Radio Journalism and Radio

Programming, Podcasting as Journalism medium

| Unit 3:

LI 3.1 Television Journalism, Basic nature and scope,

li.l 3.2 Television Newsroom. News gathering, Processing and Writing for TV News, TV News
l Room- Role & Function

Iul 3.3 Reporting for Television, conducting TV Interviews. lelevision News Anchoring, Video
l Blogging for Journalism

l-l 3.4 Preparing scripts for TV news, and TV programmes,, Production Techniques for TV
|
1 progra mmes

Unit 4:
4.1 Camera Work (Shots, Movements related for Television Programmes )

|

‘l 4.2 TV Production, Stages of Television Production, Basic Skills for Television Production
|

' 4.3 Video Editing Basic process- Skills and Techniques

ll 4.4 Dutics. roles and responsibilities of TV personncl in Television channels, Eminent TV

~ pt.r\onahtacq and journalists

' References:
« Peter Stewart, Alexander Ray-Broadcast Journalism-Techniques of Radio and

Television News
« K M Shrivastava-Broadcast Journalism in the 21* Century
« S.C.Bhati-Broadcast Journalism-Basic Principles
. Shakuntala Rao - Indian Journalism In A New Era
« Andrew Boyd, Peter Stewart, Ray Alexander-Broadcast Journalism
« Pankaj Athawale-Stay Tuned: The Story of Radio in India

« Nalin Mehta-India on Television: How Satellite News Channels have changed the

way we think and act

« K M Shrivastava-Broadcast Journalism

S E——————— F—————
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Syllabi for Under Graduation Program in

CURRENT AFFAIRS ARTICALS, FEATURES AND EDITORIAL WRITING

Semester: 8"

Session: 2024-25

\Name of Program Under Graduationin | Program Code ©[B2eBAMC
‘ | Mass Communication | |

' Name of the Course |  CURRENT AFFAIRS Course Code | B24-BAMC-804

l ] ARTICALS, FEATURES I

L AND EDITORIAL |

1 I WRITING l o
| Hours per Week | 04 Credits | 04 (L:4, T:0, P:0)
[ Maximum Marks ] 70 External + 30 Time of }—Three Hours

| Internal = 100 Marks | Examinations

S
| Note:

in all. Question number one will be compulsory containing short answer type questions from

l required to attempt one question from cach Unit. All questions will carry equal marks.

1I_Course Learﬁing Outcomes/ Objectives (CLO):
i: 1: To learn the functioning of the system of Government of India.
9- To learn the Structure of bureaucracy and judiciary.

| 3. To study the wide coverage of important issues in media.

4: To learn the critical understanding of media coverage.

Unit 1:

| 1.1 Structure of Governance in India: Centre Government
| 1.2 State Government, Panchyati Raj

1.3 Structure and powers of law making agencics

1.4 Parliament, Statc Legislative, State Council

I

and Panchyat

" Unit 2:
2.1 Structure of bureaucracy at centre level, Hierarchy of administrative ofticers
2.2 Structure of Judiciary: Supreme court, High court, District court

3.3 Powers of civil administration and Judiciary

Lid. Major stories related Judiciary and civil administration in media during semester

17

2

—

—

|
R e |

Examiner will set nine questions and the candidates will be required to attempt five questions

all units. Further, examiner will set two questions from each unit and the candidates will be |



.

Uit
P Mo current mternatonal, national

L Central budget, GDR( Gross domestic product),

VA Specrl coverapy of ixstios 1 print and electronic and online medi

|34 Popular intervicws ob varous personalition i varous media

.' Unit 4

| A1 Lssues related media m'p.:mimlmnmuldvhnh'nwrnwdi;u coverge

|42 Lssues related working ol media organizations and (heir coverage.
| :

43 Critical analysis ol coverage of important issues in media

| Comparative analysis of coverage ol puant and clectrome media on important happenings

. Peter Stewart, Alexander Ray-Broadcasl Journalism-Techniques of Radio and

!

|

1 References:
l Telavision Nows

. « K M Shrivastava-Broadcast Journalism in the 21 Century

Il S.C.Bhatt-Broadcast Journalism-Basic Principles

1 . Shakuntala Rao - Indian Journalism In A New Era

] . Andrew Boyd, Peter Stewar, Ray Alexander-Broadcast Journalism
l

Pankaj Athawale-Stay Tuned: The Story of Radio in India

. Nalin Mehta-India on Television: Mow Satellite News Channels have changed the

‘.. way we think and act
‘ « KM Shrivastava-Broadcast Journalism



